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CHAPTER ONE

BACKGROUND AND PROBLEM

Introduction

Only recently has attention begun to focus on the Mexi-

erican,_ communication habits and Preferences.

Kerner Commission Report (The

Civil isorders,

cross -class - crosse c communica

at.ona= Advisory Commission

out the need for understan

so sugges

u es=ii



ome -crosst

work was quite i

-not= fund

mmunica esear

researc

unx=a

iOn

estr-



implications regarding =the planning of public broadcasting

for Mexican-Americans.

Prior research in previous studies in ethnic mass com-

munication patterns has suggested that 'social status, sex,

and age are significant predictive variables of media habits

and attitudes (Greenburg & Dervin- 1970- Korman & ValerzuelaI

70; -Lindsay, 1970). For-- Mexican- American populations,

s are unique-predictive-factors-o

-reSen

ican--

nic

uenci preferences

xican- eraca onio.

ss me

airmen ==t

es ecia on en re erred
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Spanish radio stations to English radio stations. In San

Antonio the preference for Spanish radio stations was -re-

lated to barrio residence, regardless of-income. Televi-
sion use in Los Angeles was heaviest by poorer residents

and in San_Antonio it was positively related to ethnicity
"Mexicannese) And to income ("poorness") . Sex and age

factors in addition to the neighborhood language milieu

ontert=ran&L-rthe aged-were ---

,--ttens xicari- ric tin American or
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be included in extensive analysis even though Grebler et al.

note that the terms prevail in Texas (1970). Age is an im-

portant demographic variable especi ially n reference to Mex-

ican-Americans because it is closely related to other demo-
_

graphic variables such as language, education, ethnicity,

income and social status-in the Mexican- erican population

(Grebler e 0; Brennan, 1968). Sex is= frequently

used by communication researchers as a descriptive vari

exican ericans- intersec most



CHAP_TER TWO

THE DATA BASE

Survey - Method

Data included media information gathered bilingual
=

using two surve instruments --in onio an stin-

as. __ Although= the= surveys were-conducted erent y=-one

elephone, the= o erviewin --muc

asic in orma ion- s - surveys using = =exac

ern ec Orres-

-row one_survey-researc



7

in the respondent's own environment could result in responses

that were more accurate.= This sample was chosen according to

residential area irrespective of telephone ownership. Since

Mexican-American socio-economic level is generally assumed

to correspond to residence area, this factor- J be im-

portant. The use of both survey methods proviaed the advan-

tages of each and also allowed for a comparison of results.

Sampling methods. _Different sampling procedures were

-7- employed-_ -for feach--_-strvey -type. -1'he -telephone survey samples,--

ec or sin

3,-rectory__ _

e =ot r

eac

rnames liste

Approxi-
.

were -re-

interVie-ws -e e n onio
1
73 r9 inter==views

2

ere taken from some terapth calls. The "losses"

re subsequently explained.

he only respondent qualifications were that subjezts

be at least =16= years of age and Mexican-American. Since t

respondent answered the questions as an individual and not

as a representative of the whole household, anyone living

in the household being called could answer =the questionnaire.

Interviewers were cautioned not to take exclusively female



respondents since it was suspected they would be the most

likely to answer a telephone survey. This effort was made
to get .r1.-e balanced survey-using both male and female

respondents.

The majority of those called but not included in the
tabulations= were eliminated because there was no answer,

8

wrong numbers were called, or respondents did not completq

the survey. Most people were cooperative. In= some cases

e interviewers were-asked to call back later. These per-.

:eause

oricen ra

ermi: enc

loan- erican rrios,

nate = area

ouse_ on-

de-

. = =until

andom mun-

e surveyed.

one was = at home

procedure - resulted in

raving more people = =interviewed

erent neighborhoods.

select=ion= procedures and
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FIGURE 1

SAN- AN-TONTO
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The shaded areas indicate where the field survey was conducted.
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the researchers as to the changes in the- Mexican - American

population concentrations since 1960. Figure 2 shows the

three areas of Austin chosen for the field survey. The

East Austin area is bounded by the Colorado River on the

south, Interstate Highway 35 on the west, Rosewood Avenue

on the north and Airport Boulevard and Ed Bluestein Boule-

vard on the east. Montopolis is -a section of -southeast Au

tin on the edge

side Drive,

the city limits bounded by East River-t

e= Boulevar Texas ghway 71 (a

o

aws_

one -=

erview ruc

ormation==was- eSire-
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remainder of the interview to whichever language the respon-

dent felt most comfortable speaking--Spanish, English or the

bilingual dialect previously defined. An average interview

took ten to fifteen minutes to complete.

Interviewers were selected on the basis of their bilin-

gual_language skills, their familiarity Tei t h basic survey --

techniques an their ability to communicate with Mexican-.

ericans of = different ages, social status and language lev-

rva:ewe

one

a med in survey administration

ties researchers. Their



ages ranged from 23 to the early fifties. Two of the stu-

dents, a male and a female, and one of the housewives were

retained for the field survey.

Care was taken not =to lead the respondents in their

answers, especially on the questions about favorite radio

stations, favorite music, favorite television programs, de-

sired television programs, desired news and information,

problems of the Mexican-American community and ethnic label

14

_-:Ato_referende Al=though =--:-some -,quationS----tadz- specific response-1-__

-;e c

were con-

list

Th-ese were

urposes but were

c oices. Those responses

ionnaire were coded as "other" and

ossi _addition to other surveys in the fu-

--__S---fewles riSes- 'f=t-oin t-he--_te-Tephone- survey re--

celved:fsu icien represen a ion--taibe_---addki to the seCond

survey conducted field survey.

n Austin telephone calls were done from the Center for

Communication Researc the University of Texas at Austin.
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The survey was conducted from February 28 to March 8, 1972,

Monday through Friday, from 5:00 p.m. to 9:00 p.m. and a

few calls were made on Saturday and Sunday afternoons. Week-

ends proved -to be a poor interviewing time because of inter-

ruptions by family members and other activities vying for

the respondent's time. Field interviewing was coorlinated

from= the- Center from April 25 to May 27, 1972. Interview-

ers went into the ribaros on weekdays from approximately

4:00 p.m. until _dark.

oni

Ts= esniwe

erviewin one

television and radio usage were included in the telephone

survey only. The field survey had other questions on music

preferences, news viewership and listenership, and telephone



ownership. Appendix C includes samples of the original tele-

phone and field surveys. There were 22 questions in the

telephone survey and 29 in the field survey.

The questions were selected to gather data in three

areas:

1 Respondent demographics: length of residence in

the same city, occupation, education, preferred

sir

ori

iewers

(field survey onl

viewership,

casting s ation

viewership of certain television

programs on Public Broa cas ing and commerical sta-

lii-Ster_OgerSI-zNeIghbothood, SOul, Black

Journal,_ Car --rascolendas =,_ =Per -KLRN_ pin4



news (telephone survey only) and Zoom (field survey

only). The commercial television programs about

which information was gathered are En San Antonio,

Adelante, Austin Presenta (Austin only) and Voces

del Seminario (San Antonio only). In order to pro-

vide television producers with useful information

about= what the Mexican-American considers important

in his community, the respondents were asked what

favori clu ing Ra

viewership per = day (two methods of recording the

responses were used, " ours -per= day= "= on the tele-

phone survey and "part the day" on the = field

survey); television station reception problems,

KLRN-TV (the Public = Broadcasting Service station

serving both San Antonio and Austin) viewership,

primary news and information sources (field survey

only), afternoon and evening television news view-

ership (field survey only), daily radio news



ship (field survey only).
In both the telephone and field surveys, questions were

asked about favorite radio station listenership, television
and UHF ownership, cable ownership (cable is not available

in San Antonio and, therefore, was not asked in this market) ,

television station reception problems, favorite television
programs, desired types of =television =programming whether

presently available =or_ not, -types of-- -news:- an-ct -information --:

sir evisioni

viewersh

vice and commerci

information source

can community.

above =were as

iewe-rs

roblems of th-e Mexican-Ameri-

-cernedi_radiO7--OliinerShip-1_ hourly-_--radib---listenership, -hourly_

television -viewership- and---,lariguagez_-of -desired- future -pro-

grafting.
- Questions asked= only- in the-tier& survey concerned mu-

sic- preference i= -faVorite_ -Obiors: preferable' On television,

daily televisiOn=_Viewership (responses were recorded as

"AM-, _afternoon or =evening" -rather than by the- -hour as "in

the telephone surVey),-_=rioveia (Soap opera) viewership and

the reasons watohed-, 6-:00_13-.-m._--and- 10:-00 p.m. teleVision



news viewership, daily radio news listenership, newspaper

readership and telephone ownership.

For the present analyses, the data from both field and

telephone surveys were combined in one computer file in-terms

of questions' common to both methods. This includes most of

the questions in each survey. Frequency counts of the com-

bined data base results as well as counts for each survey

-one=40r:- rve_

1. -:Ohly thoae-= questions AskeVinbOth-surveys and

which applied to both cities were included.

and the field surveys or were not asked or did not

apply in both San Antonio and Austin were dropped.
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For example, the question on radio ownership was

asked only in the telephone survey; therefore, it

was not included in the cross:tabulation analysis

of the àonthined data base. The questions about

novelas were asked only in the field survey, there-

fore they were- left out of the combined data base.

2. Only those responses that had at least 10% frequen-

cy counts in either the telephone or field surveys

were included. For example, in questions suciras -

"What kind of programming would you like to see on

television?", only those responses mentioned by at

least 10% of the respondents were kept for cross-

= tabulation purposes. Inthis-questior only four

responses were- kept: Spanish/Mexican programs,

movies, educational programs and comedy variety

programs.

3. All missing data were dropped out for the cross-

tabulation- analysis.

Computer Processing

Statistical Package for the Social Sciences (SPSS), a

system of coiputer programs adopted at the University of

Texas at Austin, was used to analyze the data (Nie, Bent,

& Hull, 1970). It provided a flexible, comprehensive t

of procedures for data manipulation and a large number of +
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statistical routines. The CODEBOOK statistical procedure

was used to examine the distribution characteristics of each

variable and the CROSSTABS procedure was used for the two-

way relationships between variables. The RECODE and COMPUTE

subprograms were used to manipulate and= edit the data.

Including response categories, there are 202 variables

in the twenty-two questions from the telephone survey and

269 variables in the twenty-nine questions from the field

sur-vey-.= Each variable in each of the surveys was assigned

a "variable name" such as HAVETV for the variable about

revision owners

r e uca ion 6 community;___ c.

ese names were use

=the respond-en

ithin =the SPSS system

IbationiandtAni-pnlation-

telephorie-i--an

they=,coul
----__- _

Eac

ound in both the

were - assigned the same name =so

er=_-,merg o

was__- ntia =lly :analyzed sepa-

rately as one =f=ile = =to determine the =distribution= patterns.

ithin each survey, cases for each city were separated and

analyzed individual by the use of subfile structures.

invited cross -- tabulations were done on each of the two sur-

veys before the common variables were merged into one file

as a single data base. =Basic tabulations and cross-tabula-

tions were performted on this combined data.

The subprogram CODEBOOK was used to generate tables
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containing simple frequencies, relative frequencies with the

missing values included, adjusted relative frequencies with

missing values excluded, cumulative adjusted frequency per

variable,- and histograms of the relative frequency distribu-

tions to supplement the tables with bar graph representations.

The subprogram CROSSTABS basically generated a joint fre-

quency distribution according to two variables at a time for

each of the five demographic variables (socio-economic sta-

tus, language of the interview, ethnic label, sex and age)

by whose media variables edited and merged as described

above. The joint = fre=quency -d__adistributions =as reported in Ap-

xidiX Z-Sh041 oSe:xespondents ir_oitt par7=

ticular socio-economic status or who spoke a particular lan-

guage, what were their responses to the selected media ques-

tions?"

These distributions were statistically analyzed by the

chi square statistic based upon Pearson's chi square test of

association. The chi square statistic indicates the discrep-

ancy between the obtained frequencies and the expected fre-

quencies. It tests the =independence = between variables but

not the degree of association- (Williams, 1968; Weinberg &

Schumaker, 1969). The formula referred to by Nie et al.

(1970) in SPSS is:

X2 = E - 2
;F i 0_

f



with (r-1) (c-1) degrees of freedom, where foi equals the ob-

sertied frequency in each cell, fie equals the expected fre-

quency, c equals the number of columns in the table, and r

equals the number of rows in the table.

quency fei is calculated as:

where c. is= the frequency in a respective column marginal,

r1 . is the frequency in a respective row marginal, and N

-- The-su pr-o- rant

to -serve-

- =was= -use

s to =the= education, occupation and area_of residence vari-
_

es that were comtined into the socio-economic status in-

dex. The subprogram UTE was used to perform the mathe-

atical operations required formula used to compute

the =socio-economic status variable (see Chapter 4 page 56).



CHAPTER THREE

BASIC TABULATION RESULTS

Introduction

In the most general view, the tabulations indicated

that many Mexican-American media usage patterns parallel

United States norms except for sharp differences in pro-

gramming content preferences. Ownership of televisions

was 96% and for radios 91%1 and usage was greatest durin

Mexi-

-_.--

anisli*langua-

exican rammin it re-

ceived greates iewers e argent percentage= of

eques r more anis angua ro ramming came from

ustin where on e hour available from lo-

cal television sta ions. Th San Antonio, where nearly
._

0 hours of Fpanish-language television programming is

available f the Spanis anguage progranuning was preferred

over the English.

.

Mexican-Americans consider the electronic media, tele-

vision and radio, the most important sources of news and

information. They want more information in general,_ Next,

they want to know more about what is happening locally in

their neighborhoods.= They= consider education the most

24



important problem in their community, followed by employ-

ment, lack of unity and communication, and discrimination.

There was a very high response of "there are no problems"

or "don't know," possibly indicating that they do not nec-

essarily interpret the conditions around them as problems.

The respondents were 70% female, mostly housewives,

and the remainder were students, service workers, laborers

or- craftsmen. The education_ mean_-was- -8.1 -years _of school,

and age was evenly distributed from 16 to over 6 -5 years

an ua e- o in erv. Ari

sh =_or - bilingual although - =a = large

swered

T asic_

lowing sec

radio usage and favorite music, television usage, community

The study has attempted to report the frequency counts for

the overall sample and to compare-sigxu icant differences

between San = Antonio and Austin respondents as well as dif-

ferences between the telephone and the field survey respon-

dents. The frequencies for the total of 1599 responses are

discussed below as are the significant differences found in

statistical comparisons. Frequency counts for each question

are presented by city, by survey, and in combination for the



total data base in Tables 1 through 6 in Appendix B. Each

question is identified as to the survey (telephone or field)

and city (Austin or San Antonio). In most cases the percen-

tages are based on an N representing different combinations

of respondents from the two surveys and the two cities as

follows: N=1599 represents the cases in both surveys in

both cities, N=1091 represents the telephone survey respon-

dents in =both cities, N=508 represents the-field survey re-

o=- resnoridents =in lioth serve

ernOgrap

residence. All frequencies= for= the demographics may be

found in Table 1, Appendix B

There were 7 females-and 30% males responding to the

combined surveys (Table 1. A.). Approximately =the same per-

centages of males and females were surveyed in both cities -

and in each survey. Age was evenly distributed in all age

groups (Table 1. B.) from 16 to over 65 with_the mean of

38.1 years of age. Education (Table 1. C.) was clustered



at grades six to eight and the mean was 8.1 years of school-

ing. The telephone respondents had a slightly higher level

of education with a mean of 8.2 over the field respondents

whose mean was 7.7 years of schooling. Twenty-six percent

of the Austin telephone survey respondents had a college

education, a higher percentage than the San Antonio respon-

dents in San tonio than =in ,Austin, while laborers and stu-

dents coMprised a- larger percentage of respondents in Austin

than in San Antonio.

When asked the question, Having =a Spanish surname,

what do you call yourself?", the ethnic label preferred by

the majority of the 1599 respondents (Table 1. E.) was

"Mexicano" or "Mexican"--the two terms were not separated

as different terms--with 35% of the respon&-nts choosing

that term. Thirty -one percent chose the term "Mexican-
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American," 9% selected "American," and 5% called themselves

"Chicano." "Spanish" or "Hispano" and "Latin" or "Latino"

had some response with 3% of the respondents choosing each

of these terms in the combined surveys. "Latin" or "Latino"

and the "Mexicano-Tejano" responses were 6% and 5% respec-
tively in the Austin telephone survey.1

The language preferred =by the respondents in the inter-

view situation (Table 1. F.) was Spanish (37%) followed by

bilingual (35%) and English (28%). The San Antonio respon-

an us-

It is impor-
e numbers of respondents

eferr

nt to= ==note= t dtd-

re&-iflan

refer=red zanquage

generally English wash

The res en interviewed in Austin and San Antonio

were _not-a-_Itransitory-n o =(=Table G. -Of- the-

-total -sample - 82=$=- =had= l=ived -in :same city mor=e

eight lears. Ninety=percent_ -of ---the= field=._stirVey respondents-
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had lived in the same city more than eight years compared

to 79% of the telephone survey respondents. Austin respon-

dents from both surveys combined were more transitory, 14%

had lived in the same city four years or less. Most of

these transitory respondents were not found in the barrios.2
The Austin field survey showed that 6% of the respondents

had lived =in Austin four years or less, whereas the tele-
.

phone survey indicated that 20% of its respondents had

lived in Austin four years or less.
Barrio res e nc rere uis

res sam esi . The tele

den ecause

irectories, came
barrios and non- barrios.

-le= -was= drawn= from the-Aro-Ca-I:tele

reas of the city including
e addresses for- the= =telephone=

_

survey respondents were recorded at the time the telephone

ers were drawn from the directories. Addresses were

checked for their -location in= areas defined-as barrios, the

same areas used for the field survey sampling. For both

surveys in Voth cities (Table 1. I.), 56% of the respondents
lived -in the barrio, 39% did not and the residence of 5%

2The Universi
students, plus faeu
of influence on e
people associated wi
they ar=e in us
influence of
ulation is re
education an

Texas with some 38,000
,ta members, has a great deal
0 0 residents. Most of the

University are transient in that
n only for about four years or less. The

is factor on the Austin Mexican-American pop-
ected in the percentages reported for age,resi e enc and length ofarr-io-non -barrio ,

residence in the- same city.



could not be determined. Thirty-five percent of the tele-

phone survey respondents were from the barrios and 57% were

from non-barrio communities throughout the cities. All the

field survey respondents were from the barrio.

Telephone ownership was recorded in the field- survey=

only since all the telephone survey respondents had phones

(Table 1. H.). In both cities with a sample of 508 respon-

dents, 79% of the respondents had telephones.

ip, public radio lis ener

avori usic were asked in one or

of the surveys. _ Questions about AM or FM radio own

ail
_
and hourl eners were= asked only

in the tele one survey an heir results are interpreted

accordingly. favorite types of music" question was

only in the field survey. Again, generalizations

take into account the differences in the telephone and

field survey respondents noted above under "Demographic

Characteristics." Radio usage frequencies may be found in

Table 2, Appendix B.

Data about radio ownership and type of radio owned was

gathered only from the 10 =91- telephone= survey respondents

(Table 2. A. and B.). Of these 91% had some kind of radio,

90% had AM radios and 71% had FM radios. Austin respondents
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were much more likely to have any kind of radio (97%) as

well as AM radios (96%) and FM radios (88%) than the San

Antonio respondents. Radio listenership was recorded in

hours per day as well as by time periods during the day in

the telephone survey.

The mean number of radio listening hours (Table 2. C.)

was 3. -7 for both cities. The San Antonio respondents lis-

tened to the radio an average of 4.1 hours per day, con-

siderably more than the average for Austin respondents of

9 hours per day.

eaviest for both = =cti

peridd In :San-_-Antonio- it remained==---zielativsly thigh- from

701110-:

t-30%,_-droppingE

n Austin -the dro

29 %= = and
=
-=from -_ 3:00 to 7:00 p.m.

evenings after 7:00 p.m.

enership occurred in the 10:00

a.m. to 300 p.m. time eriod 'with 21% listenership. The

3:00 to p.m. time-remained at 27% and the 7:00 to

12:00 p.m. period had 28% listenership.

Respondents in each city were asked-to name their fa-

vorite radio stations. -These responses were coded into cat-

egories cd Spanish--language stations only, English-language

3In San Antonio there. were three all Spanish-language
radio stations broadcasting some 300 hours per week in Span-
ish. In Austin approximately 38 hours of- Spanish- language
programming originated locally on FM radio; all from 600
to 10:00 a.m. daily. An additional 20 to 25 hours per week
of Spanish programming originating from surrounding =towns
could be received with soMe difficulty on AM stations.-



stations only and a combination of Spanish and English-lan-

In San Antonio there were three full-time

AM Spanish - language -radio stations available at this time.

These constituted the Spanish radio station category in

San Antonio. There were 18 other AM and FM English-language

radio stations available in San Antonio.

In Austin two radio stations with limited Spanish-lan-

guage programming could be received on FM radio. An addi-

tional three AM stations could be received from surrounding

towns. though- there we e anish=language

stations, these five were considered the Spanish-language

radio stations= in = the Austin = area.= There_were some 12

other AM and FM radio stations that broadcast in English

along with some that could be picked up from surrounding

towns.

Of- the 1599 respOndents (Tab -e 2. E.) 1% mentioned the

Spanish-language stations as- their favorite, 29% mentioned

the English-language stations, and 25% -mentioned both types

of radio stations as their favorite. Eleven percent said

they had no favorites. Austin respondents had a low 9%

response to the Spanish-language stations as compared to

San Antonio's 44% response to the same type of stations.

The Spanish and English-language radio stations were men-

tioned as favorites by 43% of the Austin respondents as

compared to 15% of the San Antonio respondents. In other

1.



words, in San Antonio where a considerable amount of broad-

casting in either language is available, respondents tended

to listen to one or the other and not to mix Spanish and

English-language listenership.

Public radio is available in Austin on KUT-FM and is

not available in San Antonio. Its listenership (Table 2. F.)

during the month prior to the interview was 13% of the Aus-

tin respondents in both surveys. Respondents in the tele-

phone survey were slightly more likely to listen to public

dio (16%) surNrey respondents- (9%).

A question about=the= respondents' favorite types of m

survey a ter initial feedbac

dents from both cities were mexicana ( 1%),

more often by the Austin respondents (48%) as was rock music

(15%). In San Antonio respondents mentioned rancher-as (17%)

polkas (12%) and boleros (=7%) more often than in Austin.4

4There is some doubt on the author's part as to the
plicability of t ese music terms _to other areas of the coun-

--_,- try. Informal iscussions w iselein- about the 1973 Tele-,
terms research indicate seman ic problems for different re-1-=

gions of the coun e same terms in one state did not
refer to the same t music in another state. For exam-
ple, the music referred to' as "ranchers " in Texas was termed
"nortefia" by Mexican= ericans in Arizona.



The respondents were asked about television set owner-

ship (color and black and white), UHF and cable television

ownership, Public Broadcasting Service viewership and recep-

tion problems, television viewership in hours per day and

television viewership for different time periods during the

day, on weekdays, Saturdays, and Sundays. All the questions

were asked in both surveys except for the two television

which were asked in only one survey--

-e=r-evIsion, -es_ 2.- -= s- ce-

___ ._ - _

_ oeS7_=ri -Ve_= ,evasi wAvax-

coun _ aria

-di ercen e =resporiden

ers was w evision own-ers 3.13 wa

55%. =The same percentages color and ck and white--t

vision ownership were found individual cities but

-suits consi era ly across survey method. The tele

phone survey respondents more color televisions (45%)

television ownership was greatest in the field survey (63%)

compared to the telep one survey (=52 %`) -.= UHF television Own-

ership (Table 3. B.) was 84% for respondents in both surve
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in Austin, it was 91% compared to San Antonio's 81%.5 Cable

television ownership, available only in some parts of Austin,

was 36% (Table 3. C.). The field survey respondents had a

higher percentage of cable ownership (44%) than the field

survey respondents (30%).

KLRN-TV (Public Broadcasting Service) viewership during

the month prior to the interview for all 1599 respondents

(Table 3. D.) was 24%. Austin respondents were approximate-

ly twice as likely to view KLRN-TV (36%) as the San Antonio

respondents (17%). Reception problems far the PBS channel

(Table 3. E.) were mentioned by 11% of all respondents, es-

pecially in San Antonio where 14% (approximately three-

fourths of the PBS viewers) indicated trouble receiving KLRN-TV.

Television viewership data was recorded in hours per

lay from the telephone survey respondents and by specific

time=periOds during the day from the field survey respon-

dents. The mean number of hours of television viewing was

5Both cities had a higher percentage of UHF ownership
than was found for Mexican-American audiences surveyed in
Arizona and California cities by the Teletemas project.
These cities average approximately 75% UHF ownership. In
San Antonio the independent Spanish-language television sta-
tion was on UHF. The three network channels all broadcast
on VHF frequencies. The PBS channel was available to both
San Antonio and Austin, 75 miles apart, on the same VHF
channel. Two of the three network television stations
broadcast on UHF in Austin; the third station, was on VHF.
There were no independent stations in this city but seven
channels from San Antonio, Dallas and other areas were
brought into-Austin -by cable television. Cable was not
available in all parts of Austin, including some of the
barrio areas.
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4.4 hours per day (Table 3. F.); 59% of the respondents

watch television between two and six hours per day. In San

Antonio, where Spanish language television programming is

available, respondents watched television slightly more than

in Austin where it is limited. The San Antonio television

',=wing mean was 4.7 hours per day compared to-the Austin

mean of 3.9 hours per day. Twenty-one percent of the San

Antonio respondents watched telev:lion six or more hours a

day while only 14% of the Austin respondents watched six

hours or more of television per day.

Television viewing data for different parts of the day

(morning, afternoon and evening) for weekdays, Saturdays and

Sundays was recorded for the field .urvey respondents (Table

3. G.). Viewership was heaviest during evening hours on.

weekdays (31%) and Sundays (24%) followed by evening and af-

ternoon viewing which was 30% on weekdays and 23% on Sundays.

Saturday television viewing was distributed over the who]c

day (25%) rather than only in the morning (6%), afternoon

(9%) or evening (3%). Combinations of Saturday evening and

morning television viewing (22%) and evening and afternoon

viewing (19%) were more common than on weekdays or Sundays.

Community Problems

Respondents in both surveys were asked to indicate the

problems of the Spanish-speaking community. This question

was specifically intended to aid producers and broadcasters
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wanting to produce materials relevant to Mexican-American

audiences. The responses provide an indication of what prob-

lems the group itself considers important as opposed to what

social workers, doctors or other professionals analyze as

the problems of Mexican-American communities.

The most frequent response to the question about com-

munity problems was "don't know" and "no problems" with 45%

Of the 1599 respondents in both surveys answering in this

way (Table 4). Education was mentioned by 13% of the re-

spondents, employMent by 8%, lack of unity/communication by

8 %,- discrimination by 7%, drugs/alcohol by 5%, lack of

streets, lights and sidewalks by 5%, and poverty by 4%.

Some response differences were found between cities and

also between surveys. The San Antonio respondents were much

more likely to mention "don't know" and "no problems" (50%)

than the Austin respondents (37&who tended to mention -spe-

cific problems. The same was true for the survey responses

where 52% of the telephone survey respondents replied "don't

know" compared to 31% of the field survey respondents. Aus-

tin respondents mentioned certain responses more frequently

than the San Antonio respondents, such as education, which

was mentioned by 16% of the Austin respondents as compared

to 12% in San Antonio; discrimination, 10% in Austin to 6%

in San Antonio; and lack of streets, lights andasidewalks

which was 8% in Austin to 3% in San Antonio. San Antonio
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respondents on the other hand indicated the problems of em-

ployment, 10% compared to 5% in Austin; poverty, 5% compared

to 2% in Austin; and drugs and alcohol, 6% as compared to 4%

in Austin. Field survey respondents mentioned some problems

more often than the telephone survey respondents, such as

drugs and alcohol, 8% in the field survey and 3% in the tele-

phone survey; streets, lights and sidewalks, 11% in San

i

An-

tonio to 2% n Austin; and crime, 6% in San Antonio to 2% in

Austin. Lack of unity and communication was also mentioned

more by the telephone respondents (9%) than the field respon-

dents (5%).

Television Programming

Introduction; The information about television program-

ming concerns (1) favorite types of television*programs pre-

sently watched, including a specific programs intanded
=

for Mexican- American -audiences and selected-PBS programs;

(2) desired television progratming regardless of whether

presently available or not and (3) the viewership and likes

and dislikes of Mexican programs on television, specifically

novelas. All frequency counts for the television program-

ming questions are reported in Table Appendix B.

Favorite programs. The favorite types of television

programs mentioned by the 1599 respondents in our samples

were soap operas (39%), Mexicanr4r-Apanish programs (30%),

---,
movies (28%), musical variety programs (25%), dramas (23%),
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comedy variety programs (22%), detective programs (22%),

westerns (22%), situation comedies (18%), and news (11%).

The other types of programs had less than 10% response.

The telephone survey respondents had greater frequency

counts for various types of programming than the field sur-

vey respondents. The responses to musical variety program-

ming were 27% in the telephone survey and 19% in the field

survey, comedy variety programming was 26% in the telephone

survey and 13% in the field survey, drama was 20% in the

telephone survey and 19% in the field survey, situation corn-
_

edy had 20% of the telephone respondents and 12% of the field

--ketpondents and news had' 141 -of the-telephone surveyrespon-,-

dents and 4% of the field survey respondents.

Some types of television programs were-preferred more

in one city than the other city. San Antonio respondents
= =

mentioned soap operas (46 %) ruxne often than the Austin re-

spondents (27%), Mexicanor Spanish programs had a 39% re-

sponse in San Antonio and 14% in Austin, musical variety

piograms had 27% in San Antonio and 21% in Austin, comedy

variety programs had 24% in San Antonio and 19% in Austin

and news programs had 14% in San Antonio and 6% in Austin.

Eleven percent of the San Antonio respondents mentioned other

types of programs compared to 3% in Austin. Austin respon-

dents mentioned detective programs (25%) and westerns (21%)

more often than San Antonio respondents who mentioned each
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type of program 21%. Generally speaking, the San Antonio

respondents tended to mention more favorite programs than

the Austin respondents.

In addition to the differences in television viewing

habits between Mexican-American television audiences is Aus-

tin and San Antonio, a medium-sized city and a larger metro-

politan city, a compariion between these two cities is in-

dicative of the television viewing preferences between an

area that has Spanish-language television programming avail-
=

=

able, San Antonio, and one that has only limited programming

of this type available, Austin. As noted earlier,_36% of

the Austin respondents have cable television which makes the

Spanish-language channel from San Antonio available-to them

if they choose to watch it.

The Spanish language-television station in San Antonio,

KWEX-TV (channel 41), belongs to a chain of Spanish-language
=

television stations known as Spanish International Network

According to Mr. Juan Garza, program manager at KWEX, the

programming format of the other stations in the chain (EMEX

in Los Angeles, California; WXTV in New York, New York and

WLTV in Miami, Florida) is similar to that of the San Anto-

nio station. All of the television programming, except for

the locally - produced- material, comes from Mexico after it

has been broadcast in that country. It is mostly novelas

(soap operas), movies and musical and comedy variety programs
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(KWEX, 1973). The remainder of the programming is made up

of news, public service announcements, sports and a local

talk show, En San Antonio.
=

PBS programs. If the respondents said "yes" when asked

if they had seen the public broadcasting television station

during the last month, they were then asked which programs

they had seen. Of the total sample, 1599 cases, Sesame

Street had a 4% response, Carrascolendas, a bilingual chil-

dren's television program, had 3% and all other programs had

1% or less (Table _5. B.).

Selected television programs. Certain television pro-

grams an commercial and public television from both San An-

tonio and Austin were checked for viewership in the telephone

survey. These were all locally-produced television programs

intended for- Mexican- American- audiences. The question read

"Have you seen (program title)?" Of the 1091 respondents in
= =

the telephone survey, primarily adults and some teenagers,

11% said they had seen Carrascolendas (Table 5. C.), espec-

ially in Austin where 17 %- of the respondents said they had

seen it compared to 8% in an Antonio. Carrascolendas, a

bilingual children's television series for grades kindergar-

ten through second,, is in its third year of production at

KIM. The award-winning program is available through PBS.

Each program is thirty minutes long. Periodico, a talk show

for adult Mexican-Americans, was seen by 14% of all the

cam
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respondents; slightly more of the Austin respondents men-

tioned it (15%) than in San Antonio (13%). Periodico, pro-

duced in Spanish, typically has two or three guests of in-

terest to the Mexican-American community combined with a mu-

sical segment.- It was thirty minutes long and produced by

KLRN in the San Antonio studios. Both Carrascolendas and

Periodico were broadcast to both cities through the same VHF

channel.

Viewership of Austin Presenta was asked only in Austin

since the program is not available in San Antonio. Fifty-

six percent of the Austin respondents said they had seen it.

Austin Presenta, a thirty-minute Spanish-language musical

program, was broadcast on commercial television on Sunday

mornings at approximately 7:00 a.m. in San Antonio, a ques-

tion referring to 'Voces del Seminario (Voices from the Semi-

nary) was asked in place of Austin Presenta. Twenty-four

percent of the San Antonio respondents said they had seen it.

The religious program, produced in Spanish by Oblate Semi-

nary in San Antonio, frequently focused on current social

problems. It was approximately 15 minutes long and was

aired on the Spanish-language station on Sundays approximate*-

ly at noon.

Adelante was viewed by 15% of all the respondents in

both cities, particularly in San Antonio where 19% said they

had seen it compared to 5% in Austin. Adelante, a 15-minute
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talk show in Spanish, was broadcast on commercial television

on weekdays at 6:45 a.m. En San Antonio, a live talk and

entertainment program produced in Spanish by the Spanish-
.

language station, KWEX-TV in San Antonio, was viewed by 26%

of the 1091 telephone survey respondents. Viewership was

higher in San Antonio where 32% of the respondents watched

it compared to 14% in Austin. The program, featuring tal-

ent and guests of interest to the local Mexican-American

community, was broadcast at 4.1_30 p.m.-on weekday afternoons

for one hour. Both_Adelante and En San Antonio, although

produced in San Antonio, are available in Austin to cable

television viewers.

Desired television programming. The question about de-

sired types of television programs was intended to solicit

ideas-for innovations in television programming for Mexican-

American audiences. -The question read "Whit types of tele-

vision programs Would you like to-see on TV?" Any type of

program desired, whether it was presently available on tele-

vision or not, could be answered.

The most frequent responses were Spanish or Mexican

programs (21%), followed by movies (13%), music programs

(11%), soap operas (9%), educational programs (8%) and com-

edy variety programs (8%). Sixteen percent mentioned other

types of programs and 16% said they did not know.

There were also significant differences responses
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between the telephone and field survey respondents. The

telephone respondents tended to mention more types of de-

sired television programs compared to the field respondents,

13% of the telephone respondents answered "don't know" as

compared to 23% in the field survey. Some types of programs

were preferred more in the telephone survey-than the field

survey, such as movies, with a response of 16% in the tele-

phone survey-and 8% in the field survey, and comedy variety

programs, 9% in the telephone survey and 6% in the field sur-

vey. The types of programs preferred more by the field sur-

vey respondents than the telephone survey respondents were

=
Spanish or Mexican programs, 28% compared to 17% in the tele-

phone survey; children's programs, 8% compared to 3% in the

telephone survey and music programs, 17% compared to 8% in

the telephone survey.
=

The San Antonio= respondents tended to mention more mov-

ies (16%) compared to the Austin respondents (11%), and also

mentioned more programs coded in the "other" category, 17%

in San-Antonio and 13% in Austin. The San Antonio respon-

dents also said "don't know" less frequently (14%) than the

Austin respondents (19%). The latter were much more likely

to say they wanted more Spanish or Mexican programs (29%)

than the San Antonio respondents (16%). There was also a

slight preference in Austin for more soap operas, 10% com-

pared to 8% in San Antonio, and music programs, 12% compared
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to 10% in San Antonio. Refer to page 40 for an explanation

of the television programming differences in both cities.

If favorite types of television programs (Table 5. A.)

and desired types of television programming (Table 5. D.)

are compared by the responses given in each city, certain

characteristics of television programming preferences be-

come evident. In San Antonio where Spanish-language tele-

vision programming is available, over twice the percentage

of Mexican-American respondents preferred to watch the Mex-

ican or Spanish programs (39%) than in Austin (14%) where

Spanish-language television programming is lindted to cable
=

television users. =When asked what types of television pro-
=

gramming were desired, the Austin respondents mentioned

Spanish or Mexican programming nearly twice as often (29%)

- = as the San Antonio respondents (16%). In other words, where

Spanish-language programs were available, the Mexican-Amer-

ican respondents indicated they preferred to watch them, and

where they were not fully available, the respondents said

'tray desired more of them. Similar responses to a slight

degree were found concerning responses to soap operas. Most

other responses given in either city to favorite programs

were consistent with the responses given to the desired types

of programming.

Language of programming. The language preference for

the desired types of television programming was asked in the
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telephone survey only (Table 5. E.). Thirty-five percent

said they desired bilingual television programming includ-

ing Tex-Mex and barrio dialect variations. Spanish was pre-

ferred by 30%, English by 25%, and 4% said that they did not

know or the language did not matter. The Austin respondents

preferred-programming in Spanish (41%) more than the San An-

tonio respondents (25%). Spanish was the most preferfed

language in .Austin with bilingual having- 33% and English 20%.

The San Antonio respondents preferred bilingual programming

(35%) to English (27%) or Spanish (25%). A higher percen-

tage of the Austin respondents answered "don't know" or

"doesn't matter" (6%) than the San Antonio respondents (3%).

Mexican programs. The field survey respondents were

asked more specific questions=about viewership of Mexican

programs and what they liked and disliked about them. The
=

=

Mexican programs were watched by 77% of the respondents in

both cities (Table 5. F.). =The differences in responses for-

the two cities were not large, 79% in Austin and 74% in San

Antonio The responses to the likes and dislikes question

were limited tc seven items selected by the researchers (Ta-

ble 5. G.). The percentages= do not differ greatly among the

"liked" items nor within the "disliked" items, therefore, the

rank order of the responses provides a more useful interpre-

tation. The most liked items for the respondents from both

cities were the language (40%) and the Mexican music (46%).
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The least liked item was the commercials (31%). The most

disliked item was commercials (11%). The least disliked

items were music (1%) and Mexican music (1%). The responses

were in approximately the same rank order in both cities ex-

cept that the Austin percentages were consistently lower

than the San Antonio percentages by about one third to one

half.

Novelas. Novelas (not asked in the telephone survey)

were liked by 60% of the 508 field survey respondents, 8%

disliked them and 32% had no response or did not watch them

(Table 5. H.). Austin respondents liked them (65%) slightly-

more than the San Antbnio respondents (55%). They also had

fewer "no response"-or "don't watch" answers, 26 %- compared

to 39% in San Antonio.
=

When the field survey respondents were asked "Why do

you like novelas?", they said because they are realistic
=

(13%), because of the story (10 %) and because of the senti-

ment and emotion (7%) (Table 5. 1.). Eighteen= percent men-

tioned "other" reasons they watched novelas and 29% had no

response or did not watch them. Certain differences between

the cities were evident. Austin respondents said they liked

novelas because of the stories more often than did the San

Antonio respondents, 13% in Austin to 7% in San Antonio.
=

Austin respondents also liked novelas more for the senti-

ment and emotion (10%) than did the San Antonio respondents
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(5%). The San Antonio respondents preferred them more than

the Austin respondents because they were realistic--15% com-

pared to 11% in Austin-.

News and Information

A battery of news and information data about desired

information, the language preference of the desired informa-

_ tion, and primary news sources was gathered from respondents

w

in both surveys. In addition, the field survey respondents

were further asked about viewership of =the 6:00 p.m. news

show (local and national) -the 10:00 p.m. news, radio news

listener- ship, frequency of radio news listenership, and news-

paper readership.

Desired -information. The most frequent answers to the

question "What type of news and information would you like
=

to see on television?" (Table 6. A.) ware "local _news" (21%)

and "news in general" (20%). frequency of response then

dropped to 9% for school an:, educational news . 8% for inter-

ational news, 7 %= for national news, -6% for drug= information

and 5% for political news. Twenty-one percen't mentioned

"other" types of news and 11% said they did not know what

-type 15f news -they desired,

Certain news and information items were mentioned more

frequently in Austin than in San Antonio. News in general

had 22% response in Austin compared to 17% in San Antonio,

local news was 29% in Austin and 16% in San Antonio, and



(9%) more than the Austin respondents (6%). They also indi-

cated a slight preference for government news and information

at all levels; the response for local government news was

4% in San Antonio and 2% in Austin, for state government

news, 2% in San Antonio and 1% in Austin, for federal gov-

ernment news, 3% in Austin and <1% in San Antonio. The San

Antonio respondents were more likely pp say they did not

know what types of news and information they wanted (13%)

compared to the Austin respondents (7%) who tendet-7.to sug-

gest more types of news and information.

Some differences in response to desi: 3 news and infor-

mation between the field and telephone surveys were also evi-

dent. The field survey responents mentioned more types of

responses while the telephone survey respondents were much

more likely to say .they did not know what information they

wanted (15%) compared to the field survey respondents (4%).

Field survey respondents also mentioned a greater variety of

types of news and information reported in the category

T.7

and Mexican programming was preferred by 31% of the total

sample, 51% of the Spanish speakers, 28% of the bilingual

speakers and 8% of the English speakers. Movies were indi-

cated by 25% of the total sample but more so by the English

speakers (37%) and least by the Spanish speakers (15%).

Soap operas had the highest response of-any type of favor-

63

ite program with 40%. The Spanish speakers preferred them

more (56%) than the bilinguals (39%) or the English speak-

ers (21%). Detective programs, with a 22% preference by all

the sample, were most preferred by English speakers (291) and

bilingual speakers (27%). Spanish speakers preferred them

least (13%). MP:ical variety programs,-with an overall pref-

erence of 21%, were also least preferred by Spanish speakers

(12). 'Bilinguals indicated them with -a 28% preference and

English speakers, 26%. Comedy variety programs, chosen by

19% of all respondents, were the favorite of the English
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"other"; they had a 24% response compared to 19% for the

telephone survey respondents. News in general was preferred

by 29% in the field survey compared to 14% in the telephone

survey; school and educational information had a response of

12% in the field survey and 7% in the telephone survey and

drug information had a 10% response in the field survey com-

pared to 4% in the telephone survey. Instructional news and

information was the only type substantially preferred by the

telephone survey respondents over the field survey respon-

dents. Four percent in the telephone survey mentioned-it

compared to 1% in the field survey.

Language of information. BespOndents were asked what

language they preferred for the desired news and information.

Of the 1599 respondents, 37% said bilingual, including such

dialect variations as Tex-Mex, Pocho, or barrio Spanish.=

Thirty-one percent preferred English, 27% Spanish, and 5%

had no opinion. The Austin respondents preferred Spanish

more (34%) than the San Antonio respondents (23%) although

they mentioned English just as much (34%). The San Antonio

respondents preferred that the news and information be pre-

sented bilingually (4 -4 %) than in English (29%) or Spanish

(23%). Bilingual was least preferred in Austin (26%) of the

two- cities.

These results are somewhit in keeping with the responses

to the language of the desired programming (page 45) and the
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findings in comparing the favorite and desired types of tele-

vision programming in the two cities (page 43). That is, the

San Antonio respondents that have Spanish-language radio and

television available, preferred the desired news and informa-

tion bilingually (44%) and least preferred it in Spanish (23%).

The Austin respondents preferred news in either Spanish (34%)

or English (34%) but not bilingually (26%).

News sources. The primary news and information sources

of the total 1599 persons in the sample were television

(39%), radio (30%), newspapers (26%) and other sources such

as friends or family (6%) (Table 6. C.). Within each-,,city

television was the most preferred source of news and infor--

mation but especially in Austin where 44% of the respondents

relied on it compared to 35% in San Antonio. A close second

in San Antonio was radio with 33% compared to 24% in Austin,

the least preferred media in the latter city: Newspapers

were least preferred in San Antonio with a 24% response and

slightly more preferred in Austin with a 28% response. The

field survey respondents showed similar differences when

compared to the telephone survey respondents. Television

was preferred for news and information by 44% of the respon-

dents in the field survey, especially by those in Austin who
' I

chose it _with a response of 2%, as compared to the telephone

survey respondents who preferred it with a response of 36%.

Newspapers were least preferred by the field survey
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respondents (18%) compared to the telephone survey respon-

dents who ranked them as their second most important news

source (29%). Radio was the least preferred media by the

telephone respondents (27%) when compared to the field sur-

vey respondents (35%). Eight percent (a relatively large

percentage) of the telephone survey respondents said friends

and family, etc. were their primary source of news and in-

formation compared to 3% in the field survey.

News viewership, listenership and readership. The

field survey respondents were further asked to respond more
=

spedifically to news habits and usage of television, radio

and newspaper. Of-the 508 field survey respondents, 85%

said they watched the 6:00 p.m. news on television (Table

6.-D.) w1th approximately the same percentages responding

affirmatively in-each of the= two cities. When asked which

news they watched-at 6:00 p.m. (Table 6. E.), local, nation-

al or both; 66% =said= both, 16%-said local only and 3% said

national news only. Respondents rfrom both cities answered

approximately the same. The 10:00 p.m. news viewership-on

television (Table 6. F.) was 77% for the total field survey

respondents. The San Antonio respondents mentioned it sig-

nificantly more often (82%) than the Austin respondents (73%).

Radio news listenership was 83% for the total sample

(Table 6. GO, It was higher in San Antonio, where 87% of

the respondents chose it, than in Austin, where 79% chose
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it. The frequency of radio listenership (Table 6. H.) was

predominantly more than once a day; 50% mentioned they lis-

tened-to radio news more than once a day, 22% listened occa-

sionally and 14% listened only once a day. San Antonio re-

spondents listened to the radio news more frequently (54%)

than the Austin respondents (45%). The reader will recall

that the San Antonio respondents have abundant Spanish-lan-

guage radio programming available compared to the Austin re-

spondents.

-All-respondents in both surveys were asked which news-

papers -they read or if they read them at all. Only the

read" or "don't read" responses are reported here. Sixty ---

six. percent of the total respondents said they read at least

one of the newspapers available in their city and 34% said

they did not= read any newspapers. Newspaper readership was

higher in Austin (70%) than in San Antonio (62%). Several

weekly newspapers in each city were available that were at

least partially written in Spanish.

-7f



CHAPTER FOUR

BASIC CROSS-TABULATIONS

Introduction

Cross-tabulations, basically, are frequency distribu-

tions across two variables. The chi square statistic allows

us to determine the probability that these distributions lack

independence of each other. That is, for example, a statis-

tically significant chi square of the cross-tabulation of

age and television ownership would indicate that such own-

ership varies according to =a person's age. In this sec-

'1-"tion, cross-tabulations of demographic variables and select-

ed media variables in the data base are described. They

are ordered according to the demographic variable used in

each analysis; socio-economic status, language of inter-

view, ethnic label, sex and age. The same order is used

for the cross-tabulation tables which are included in Ap-

pendix C.

The above mentioned demographic variables were cross-

tabulated with media variables edited from variables'common

to all 1599 cases in both the.telephone and field surveys.

Socio-economic status and language proved to be the most

--v

l'--

related to various media variables (Table 7, Appendix

,--- C). Ethnic label, sex and age were significant for only

-- a few variables but these were valuable in defining the

54
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audiences for different types of programming. Some cross-

tabulations of variables in only one survey are also report-

ed because of their usefulness in understanding the Mexican-_

American audiences. Chi squares were not computed for them

since these variables were not edited; therefore, their sta-

tistical significance is not known.

Media variables common to both surveys were included

for cross-tabulation analysis if they had at least ten per-

cent response in either of the two surveys. For a more de-

tailed explanation of the cross-tabulation procedure, edit-

ing and definitiong used in this chapter,-see Chapter 2.

The final list of media variables included for cross-tabu-

lations follows: favorite types of radio stations=, televi-

sion set ownership, UHF ownership, eight types of favorite

television programs (Spanish programs, movies, soap operas,

detective, musical variety, and comedy variety programs,

situation comedies and dramas), six problems of the Mexican--

American community (employment, education, discrimination,

lack of unity/communication, poverty and the responses "no

problems" or "don't know"), five types of desired television

programs (Spanish/Mexican programs, movies, education, music

and comedy variety), six types of desired information (news

in general, local news, national news, international news,

political information and drug information), language pref-

erence of this informatirm, Public Broadcasting Service



Tne SOC10-econOMIC status (SBS) lnaeX is a measure or

the educational, occupational and residence disparity within

the Mexican-American community. It was computed from a Hol-

lingshead three factor index of social status (Hollingshead,

1958) using education, occupation and residence. They were

weighted in the following manner:

SES = (5 x education -) + (9 x occupation) + (6 x residence)

Each factor was assigned certain values in a numerical order

to be used in the mathematical formula. A description of

the values assigned to each index follows:

Education Index

1 = post graduate
2 = college graduate
3 -= some college and 2 years of college
4 = high school graduate
5 = completed grades 9-11
6 = completed grades 5-S
7 = completed grade four or less and no formal education

Occupation Index

1 = none
2 = professional and managerial worker
3 = student
4 = clerical
5 = craftsman, foreman, salesman, and military person
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"Mexican-American" responses were closer to the overall norm.

Musical variety programs were mentioned as favorites by 21%

of all the respondents. They were least preferred by "Ilexi-

canos" (17%) and "Americans" (17%) and most preferred by

"Mexican-Ameri ans" (27%). "Chicanos " were close to the

overall response with 20%. Comedy variety programs had a

19% overall response. "Mexicanos" least preferred them

(13%) compared to "Mexican-Americans" who most preferred

them (24%). "Chicanos" (20%) and "Americans" (18%) were not

as likely to have a strong preference either way. Situation

comedy programs, with 18% of all the responses, were least

preferred by "Mexicanos" (13%) and most preferred by "Chi-

canos" (23%). !'Mexican-Americans" (22%) and "Americans"

(20%) fell between these two extremes.

Of the "Mexicano" respondents only soap operas (50%)

and Spanish or Mexican programs were most preferred, while
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SES formula. For example, the SES =level for a high school

graduate working as a craftsman and living in a barrio would

be computed as follows: 4 = high school graduate, 5 =

craftsman, and 4 = barrio residence; therefore,

SES = (5 x 4) + (9 x 5) + (6 x 4) = 89.

The number itself is meaningless until it is compared to the

SES levels of all other respondents. =For the present cross-

tabulation analysis, the scores were divided into the high-

est level with 24% of the cases (01), the next highest with

25% (Q2), the third highest with 17% (03) and the lowest SES

level had 34% of the cases (Q4). The latter two divisions

were not divided as equally because the ordering of the

scores did not lend itself to that division. One score in

the lowest level had an exceptionally high percentage which

increased the total percentage for-that level to 34%.

Socio-economic status correlated significantly with the

other demographic variables (Table 8. A-E.). High SES re-

spondents were more likely to speak English during the

their favorite programs, while the "American"respondents

only occasionally had strong preferences. "Mexican-Ameri-
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can" respondents were more often between the other respon-

dents in their program preferences. Ethnic label was sig-

nificant in all cross-tabulations with favorite types of

television programs.

Ethnic label cross-tabulations with community problems

were significant with only two variables, education and the

responses "no problems" or "don't know." Cross-tabulations

with the problems of employment, discrimination, lack=of

unity and communication, and poverty were not significant

(Table 7). Education, with a 12% response from the total

sample, was least mentioned by the respondents who preferred

to call themselves "Mexicano"(9%) and most preferred by

those respondents that preferred the term "Chicano" (17%)

(Table 10. H.). "Americans" (15%) and "Mexican-Americans"



interview, called themselves either "Mexican-American," "Chi-

cano" or "American," but not "Mexican." They were slightly

more often female, under 30 years old and were more likely

to have lived in their respective city less than eight years.

Lower SES respondents spoke Spanish during the interview,

preferred the term "Mexicano" or "Mexican," were female, 35

years of age or older and had lived in the-same city over

eight years.

Cross-tabulations of socio-economic status by the media

variables (Table S. F-H.) indicated that respondents in the

higher half of the SES scale preferred English-language ra-

dio stations, were more likely to own a color television set

as opposed to a black and white set (although televisionown-

ership as a whole was nearly universal at 97%), and they were

more likely to watch the UHF television stations.

The favorite types of television programs watched by

higher SES respondents (Table 8. I.) were movies, detective

programs, musical variety,conedy variety, and situatinn com-

edy -programs, and dramas. They did not prefer Spanish pro-

grams or soap operas. High SES respondents were more likely

to indicate specific problems in the Mexican-American commun-

ity rather than respond "no problems" or "don't know" (Table

8. J.). They were more likely to indicate education, lack

of unity and communication and discrimination as problems

than the lower SES respondents. SES did not significantly
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cross-tabulate with employment and poverty as problems (Ta-

ble 7). Higher SES respondents desired educational televi-

sion programs and comedy variety programs slightly more than

the lower SES respondents who strongly preferred Spanish or

Mexican television programs (Table 8. K.). SES did not

cross-tabulate significantly to movies or music as desired

types of television programming (Table 7). High SES respon-

dents also preferred international news, political informa-

tion and information about drugs, but least desired news in

general and local news (Table 8. L.). SES did not signifi-

cantly cross-tabulate with national- news as a desired type

of news and information (Table 7).

The language preferred for news and information by the

higher SES respondents was English and then bilingual while

the low SES respondents preferred Spanish (Table 8. M.).

High SES respondents were more likely to have viewed the

Public Broadcasting Service channel during the month prior

to the survey (Table 8. N.) and also to have viewed Sesame

Street during the same time period on PBS (Table 8. 0.). SES

did not significantly cross-tabulate to the viewership of the

PBS program Carrascolendas (Table 7). Other programs on PBS

as well as other media variables were dropped in the editing

process and therefore, were not included in the cross-tabu-

lation analysis.
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Language of Interview

After the interview was completed, the interviewer re-

corded the language used by the respondent during the inter-

view--Spanish, bilingual or English. A total of 38% of the

respondents spoke Spanish, 29% spoke English and 33% answered

bilingually. The language of the interview variable cross-

tabulated significantly with all the demographic variables

and most of the media variables (Table 9, Appendix C).

English-speaking respondents were from the higher socio-

economic quartiles, called themselves "Mexican-American" and

were female. They were usually below age 30 and were likely
=

to have lived in the same city more than eight years, although

compared-to other respondents they had the highest percentage

for living in the same=city for less than eight years; 20%

compared to 12% for bilinguals and-11% for Spanish speakers

(Table 9. E.). Spanish speakers were-from the lowest socio-

economic quartile, called themselves "Mexican," were usually

female, over 34 years old and more likely to have lived in

the same city over eight years. The bilingual speakers fell

between the English and Spanish speakers demographically.

They were distributed over all the socio-economic quartiles,

preferred the term "Mexican-American and were more likely to

be female. Their age was primarily between 30 and 44, al-

though they might often be as young as sixteen or in the 50

to 64 age group. Bilingual speakers were most likely to
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have lived in the same city -for more than eight years.

English speakers preferred English-language radio sta-

tions while the Spanish speakers preferred Spanish stations

and the bilingual speakers preferred to listen to both the

Spanish and English radio stations (Table 9. F.).

The following data on radio usage was collected only in

the telephone survey and was not checked against a chi square

test of significance. It is, however, useful in understand-

ing the significant differences among the different language

speakers indicated above. Although radio ownership was 97%

for all the telephone respondents, the percentage of English
=

speakers having radios was slightly higher (99%) than the =

Spanish speakers (95%) (Table 13. A., Appendix D). AM-only

- radio ownership was highest among Spanish speakers-(30%) and
=

lowest among English speakers (13%) but both AM and FM radio

ownership was highest among English speakers (83%) and low-

est among Spanish speakers (74%) (Table 13. B.). -Radio lis-

i i
=

tenershp n hours per day was highest for Spanish=speakers

and lowest for English speakers (Table 13. C.). Radio lis-

tenership was highest in the 6.00 to=10:00 a.m. time period

for all the sample (65%) and lowest from 3:00 to 7:00 p.m.

(28%). The Spanish speakers had a higher listenership than

the other speakers (Table 13. D.) during the 3:00 to 7:00 p.m.

time period. The remaining data was found to be significant.

Television set ownership was 97% for all the respondents.
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If the respondent spoke Spanish during the interview, he

tended to have a black and white television set (65%) rather

than a color set (30%). If he spoke English, there was lit-

tle difference in the type of sat he owned; the percentage

of color sets was 50% and black and white sets, 45% for Eng-

lish speakers. However, the English speakers had the high-

est percentage of color television ownership (50%) compared

to the-bilinguals (45%) or the Spanish speakers (30%) (Table

9. G.).

UHF Ownership was 88% overall, 86% for Spanish speakers,

90% for bilinguals and 90% for English speakers (Table 9. a.).
=

The= following data were collected only in the =telephone

survey and was not tested for significance. The English

speakers tended-to-watch television less than the Spanish

or bilingual speakers (Table 13. E.). The English-speakers

watch more television in the evenings compared to the bilin-

guals, who-watch at all times of the day, or =the Spanish

speakers, who watch more in the afternoons than-the other

respondents (Table 13. F, G, and H.).
= =

= =

Favorite =television programs preferred by the different

respondents according to language used in the interviews are
=

reported in Table 9. I., Appendix C. Since the cross-tabula-

tions to each type of program are independent from those of

any other response, each variable will be discussed individ-

ually. Only the affirmative responses are reported. Spanish



IR"

64

The community problems significantly cross-tabulated

with language of the interview were employment, edudation,

lack of unity and communication, and the response "no prob-

lems" or "don't know." Cross-tabulations were not-signifi-

cant for discrimination or for poverty (Table 7). Employ-

ment was mentioned as -a problem by 7% of all the 1599 cases.

The bilingual speakers= mentioned it slightly more often (9%)
=

than the English speakers (6%) or the Spanish speakers (5%)

(Table=9. J.). Education was the most often mentioned prob-
=

lem by all respondents (13%). It was indicated more by the

English speakers (16%) and the bilinguals (15%) than the
-

-

Spanish speakers (8%). Lack l_unity and communication as
- =

-

a problem had a-6%-response from-all,retpondentS, 9% 1.-)y-

those-respondents answering the interview in English, 7% by
=

the bilingual respondents and 4% by the Spanish speakers.

The response "no problems" or "don't know," given by 38% of == =

all the respondents, was most often given by Spanish-speak=

,ing respondents _(47A). 7Thirty-four percent of the-English
=

= =

speakers said "don't know" and 30% of the bilingual speakers

gave,the sax e-

Of =the desired types of =television =programs cross-tab-

ulated with the language of the interview, only Spanish and

Mexican =programs and educational programs were statistically

significant. Movies, music and comedy variety programs were

not significant (Table 7). Spanish and Mexican programs,
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desired by 22% of all the respondents, were most desired by

the Spanish speakers (32%) and least desired by the English

speakers (10%) (Table 9. K.). Nineteen percent of the bilin-

gual speakers desired them. Educational programs, desired

by 8% overall, were slightly more desired by English speak-

ers (10%) and bilinguals (9%) rather than by the Spanish

speakers (6%).

Desired types of news and information cross-tabulated

significantly with news in general, national news, and drug

information, but not with local news, international news or
=

political news (Table 7). News in general, with a 20% over-e
=

all- response, was least mentioned by English speakers (13%)

(Table 9. L.). It was slightly more frequently mentioned

bilinguals (22%) and Spanish speakers (23%). National

-7news had a_7% reSponselay all-the respondents, 5% of the

Spanish speakers, 9% of the bilinguals and 8% of the English

=speakers. Drug information was desired by 6% of all respon-
.

dents more _by the English-speaking respondents (9%) and less

by the Spanish- speaking respondents (3%).

Respondents were asked in what language they preferred

the desired news and information to be broadcast. The Span-

ish speakers preferred Spanish, the bilingual speakers pre-
.

ferred bilingual and the English speakers preferred English

(Table 9. M.).

Public television viewership, with a response of 25% of
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the total sample, was viewed most by the English speakers

(29%), then by the bilinguals (28%) and-least by Spanish

speakers (19%) (Table 9. N.). Of the two PBS programs, Ses-

ame Street cross-tabulated significantly with the language

of interview. Four percent of the total sample watched it,

with 6% of the English speakers, 5% of the bilinguals and 3%

of the Spanish speakers viewing it. Language of interview

cross-tabulations with Carrascolendas, the only other PBS

program analyzed,- were not significant.

Ethnic Label

Four ethnic lables usedmost often by the survey respon-
-

dents to-refer to themselves were cross-tabulated with se-

lected media variables. Of the 1322- respondents who meri-

tioned one of the four terms, 43% said "Mexicano" _or "Mexi-

can," 40% said "Mexican-American,"_6% said "Chicano" and 11%

used the term "American."

6If should be pointed out that although the terms "Mexi-
canon and "Mexican" were grouped together, they do not neces-
iaaly mean the_same thing to-many members of this ethnic
group. While the Spanish termi"Mexicano" may be associated
with feelings of-pride, heritagearia=untry of origin, the
same is not necessarily true of the term "MeXican." Often
negative feelings of racism, second-class citizenship, lack
of pride - and -low intelligence are -= associated with the English
term "Mexican." These, differences in attitudes about the
same term in different languages stem from their use by mem-
bers and non-members of the Mexican-American ethnic group.
The Spanish version has probably been used more frequently
by members of this group to refer to themselves whereas the
English version has probably been used more frequently by
non-members in reference to the individuals of the group.
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The importance in examining the various self-reference

terms does not lie in obtaining frequency counts for each

term. Because such terms are emotionally charged and often

politically flowered, it is more important to understand

what habits and attitudes are associated with each label.

The significant cross-tabulation analysis between ethnic la-

bel and media variables are discussed as follows. All re-

sults can be found in Table 10, Appendix C.

Ethnic label cross-tabulated significantly with socio-

economic status, sex, age and language of interview but not

with -length of residence `in the same city (Table 7). Those

respondents referring to themselveg as "Mexicano" or 'Mexi-

can" were from the lowest socio-economic level, predominant-

iy female, over 34 years of age and spoke Spanish during the

interview (Table 10. A-D.). The respondents preferring the

term "Mexican-American" were from all socio-economic levels,

but were slightly more often from the higher levels.- They

were-usually female, from all age groups and answered the

interview bilingually. The respondents preferring to be

called "Chicano" were from the highest socio-economic quar-

tile, predominantly male, below age 25 and spoke English

during the interview. The respondents choosing the term

"American" were from all socio-economic levels, perhaps

slightly more from the lowest level; they were slightly more

likely to be female. They were primarily from ages 50 to 64
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or 35 to 44 and spoke English during the interview.

The "Mexicano" respondents preferred Spanish-language

radio stations and were more likely to have a black and white

television rather than a color set (Table 10. E-F.). The

"Mexican-American" respondents preferred the English-language

radio stations and were slightly more likely to have a black

and white television although the differences in color or

black and white television ownership among Mexican-Americans

were not that great. Those respondents referring to them-

selves as "Chicanos" preferred English-language radio sta-
=

tions and were more likely to have a black and- =white televi-

sion. The "American"respondents preferred English-language

radio stations and were more likely to lunre a black and white

television set. UHF ownership was not significantly cross-

tabulated to ethnic label (Table 7).

In comparing the four types of respondents to each other

we see that those- who-called- -themselVes- "-Chicane were the

least likely to listen to Spanish radio stations and the most

likely to listen to the English or the Spanish and English-

language radio stations. The " Mexicanos" were the most

likely to listen to the Spanish-language radio stations and

the least likely to listen to the Etglish-language stations

(Table 10. E.). Television ownership was nearly universal

(9711); the largest differendes in color or black and white

television ownership were among the "Mexicanos" and the
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"Chicanos." Both types of respondents were least likely to

have a color television and most likely to have a black and

white set (Table 10. F.).

The remainder of the responses to favorite television

programs, community problems, desired programming and desired

news and information are independent of each other; therefore,

they will be discussed individually.

When asked to indicate their favorite television pro-

grams, most respondents mentioned soap operas (40%) and Span-

ish or Mexican programs (32%) folldwed by various other types

of programs mentioned to a = lesser degree (Table 10: G.). The
=

Spanish or Mexican prpgrams were mentioned most often by the

"Mexicano" respondents (43%) as opposed to the "Chicano" re-

spondents who mentioned them the least (6%). "Mexican:Amer-
-

ican" and "American" responses (25% each) fell between "Mex-
._

icano" and "Chicano" responses. _Movies, mentioned by 25% of

all respondents,were most preferred by = "Chj.canos" (37%) and

least preferred 'by_"Mexicanos" (18%). They were also slightly

preferred by "Mexican-American" respondents (31%). The soap

operas, 40% overall, were most preferred by " Mexicanos" (50%)

and least preferred by "Chicanos" (18%) while the "Mexican-

American and "American" xesponses were in between (35% and

34% respectively). Detective programs, with a 22% response

overall, were least preferred by "Mexicanos" (17%) and most

preferred by "Chicanos" (35%). "American" responses (26%) and
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label for three types of programs--Spanish or Mexican pro-

grams, educational programs and comedy variety programs (Ta-

ble 7). Movies and music program cross-tabulations were not

statistically significant. Spanish or Mexican programs, de-

sired by 23% of all respondents, were most often mentioned

by "Chicano" (30%) and "Mexicano" (28%) respondents (Table

10. I.). These programs were least desired by "American"

(15%) and "Mexican-American" (18%) respondents. Educational

programs, with an 8% overall response, were least desired

by "Chicano" respondents and most desired by "American" (13%)

respondents. "Mexicano" (7%) and "Mexican-American"(8%)

respondents were closer-to the overall average. Comedy var-

iety programs had an 8% response from all of the sample.

They were most desired by "American respondents-(14%). The

preference for this = type of programming was not very differ-

ent from the overall percentage among =the "Mexican-Ametican"
=

=

(9%), "Mexicano" (xr the "Chicano" (6%) respondents.

There was not always a correlation between desired pro-

gramming (Table 10. I.) and favorite programming (Table 10.

G.) responses. "Chicanos" said they desired Spanish or Mex-

ican programs (30%) far more than other types of programs

(Table 10. I.). However, when asked which types of programs

they watched, "Chicanos" mentioned Spanish or Mexican pro-

grams least (6%) of any other type of program (Table 10. G.).

The "American" respondents slightly desired Spanish or
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Mexican programs (15%) more than other types of programs

(Table 10. I.), however, these programs were statistically

neither the most nor the least favorite types of programs

(Table 10. G.). The same was true for the "Mexican-Ameri-

can" respondents. The "Mexicano"respondents were more con-

sistent in the types of programs they desired and those they

said were their favorites. They mentioned Spanish/Mexican

programs most often in both cases.

Desired types-of news and information cross-tabulated

significantly wftraiGic label for news in general, local

news, national news and drug information but not for inter --

news nor political news (Table 7). News in gener-

al, preferred,by 20%=ofall -respondents-, was most often ten

tioned bir-"Mexicano" (24%)-and "American" (23%) respondents

and least mentioned by "Mexican-American" and "Chicano" re-

spondents (16% each) (Table 10. J.). Local news, 22% over-

all, was most often desired by "Chicano" respondents (29)

and least desired by "American" respondents (18%). The

"Mexicano " (20%) and mexican-American
u

(25%) responses were

more consistent with the overall response. National news,

with a 7% response-overall, was most often mentioned by- "Mex-

ican-Americans" and "Americans" (9% each) and least often by

the "Mexicanos" (5%), although the difference in response

was not very great. 'Chicano" (7%) responses to national

news were consistent with the total sample. Drug
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information, with a 6% overall response was most preferred

by "Chicano" respondents (13%) and least mentioned by "Mexi-

cano" respondents (3%). The "American" (5%) and "Mexican-

American " -(8 %) responses were only slightly different from

the overall percentage.

Respondents were

preferred the desired

respondents preferred

asked toTindicate in what language they
__-
news and information. The "Mexican"

Spanish (50%), while bilingual was pre-

ferred by the "Mexicin-Americans" (42%) and "Chicanos" (44%),

and English by the "American" respondents (46%) (Table 10:

K.). These responses were-comparable to the language spo-

ken by the respondents during the interview, except in the

case of the "Chicano" respcndents. They frequently spoke
=

=

English:-(50%)=during the interview rather than the other

languages but- preferred desired news and information bilin-

gually (44%) (Table 10. D. and K.).

Ethnic label was not significant when cross-tabulated

with PBS viewership or-:programs viewed on PBS (Table 7).

Sex of Respondents

Sex of the respondent was cross-tabulated with selected

media questions. This analysis is especially important for

the present study bince the example consisted of 69% females

and 31% males. Whereas frequency counts for the total sam-

ple were heavily influenced by the large number of female re-

spondents, cross=tabulation analysis permits examination of



the responses separately for each sex. The significant

cross-tabulation analysis is reported in Table 11, Appendix

C.

Sex of the respondent cross-tabulated significantly

with socio-economic status,_ethnic label, language of inter-
.

view and length of residence in the same city, but not with

age (Table 7). The male respondents were from the higher

socio-economic levels, more often called themselves "Mexi-

can-American," answered -the survey bilingually and had-limed

in the same city= over eight years (Table 11. The-f

male= respondents tended to be from the lower socio-eConomic

levels, called th -4-selves = "Mexican" = or "Mexicanc," spoke

Spanish during= the interview and had lived in the same city

over eight years. 7

The male respondents preferred the English-language ra-

dio stations while the female respondents preferred-the Span-

ish-language radio t-tatioris (Table 11.

Both-the MaIe;andfemalarespondents-iterided tollave

black and white= televisions over color sets= but males were

most likely to have color sets: Television set ownership

was_ 97% for the tota1=- sample', ,-41%F -color- and 561 black -_-and

white (Table 11. P.). INV ownership was not significant

with sex of the respondent (Table 7).

The response variables pertaining to favorite program

community problems, desired programming and desired new
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and information are independent from each other, therefore,
they will be discussed individually as follows.

Sex cross-tabulated significantly with four types or
favorite television programs, Mexican or Spanish programs,
movies soap operas and detective programs. It did not
cross-.:abulate significantly with musical variety programs,
comedy variety programs, situation-comedies or dramas (Table

7). Spanish or Mexican programs, with a 31% response over-

more !by --female -respondents__(35%) -than by

1 °vies, referred
referred= =more often by Males while

were= more similar =to =the= = overall=

fthe total response,--
han-b -the _females

Of the communi o ems, only education, lack of unity
communication, and the responses "no problems" or "don't =

sv"
= significan

employment,

- cross-- tabulated= with The problets

iiSdilltination--=and.zp-6Verty Were-- not cross-

ulated signi icant Table 7). The male respondents

more often mentioned education as a_ community problem (17%)

han did female respondents (11%) whose responses were com-

parable to the overall response (13%) (Table 11. H.). Lack
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of unity and communication, with a 6% overall response, was

mentioned more by male respondents (10%) than by females

(5%). mhe responses "no problems" or "don't know", with a

38% overall response, were mentioned more often by females

(41%) than by males (31%).

Desired types of programming did not cross-tabulate sig-

_ nificantly-with sex using any variable.

Desired types of news and information cross-tabulated

significantly with sex for the variables international news,

olitical information-and_drUg infortnation. There were no

significant cross-tabulations for news in general, local

news and national news (Table 7). International news, with

an 81 overall-responae, was:_preferfed slightly more by-male

-respondents -(1:011 =than females= (7 %)- (Tab-le- 11. I.) Po-

litical infOrmation, with-a-5% insponse from the total sam7--,

ple, was_preferred slightly more by males (7%) than by fe-
=

male respondents (4%). Drug information, with a 6% overall

response, was-slightly-more often preferred by females (7%)

than by males (4%). _=

Respondents were asked to indicate-what language they
= =

preferred for the desired news and information. Male respon-

dents were divided between bilingual and English (each with

a 37% respon-se) (Table 11. J.). Female respondents preferred
=

the news and information bilingually.

Public Broadcasting Service viewership cross-tabulated
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significantly with sex. Viewership was 25% overall, 30% for

males and 22% for females (Table 11. K.). Of the programs

seen on PBS during the month prior to the interview, the

Carrascolendas cross-tabulation was statistically significant

while Sesame Street was not. Carrascolendas, with a 3% over-

all response, was preferred slightly more by females (4%)

than males (<1%) (Table 11. L.).

Age of Respondent

Different age groups generally have different interests

-and preferences. Cross-tabulations between age and selected

media questions indicate the various media habits and atti --

tudes preferred by different age levels.

Age cross-tabulated significantly_with socio-economic

status, ethnic label, language of interview and length of

residence in-clie same city. It was not significantly cross-

tabulated with sex (Table 7)._ The respondents below age 25

were from the highest socio-economic status level; those

from 25 to 34 years of age were from the next highest socio-

economic quartile while the respondents 35 yers of age and

older represented the lowest socio-economic levels (Table

12._A.). The respondents below-age 30-preferred to refer

to themselves as "Mexican-American" rather than any other

ethnic term, while the respondents thirty years old and over

prefeI.:ed "Mexicano" (Table 12. B.).

For those respondents below age 30, the language used

.
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during the interview was English. The 30-34 age group pre-

ferred to answer bilingually while the 35 and over respon-

dents preferred to speak Spanish (Table 12. C.). All age

levels indicated that the length of residence in the same

city was more than eight years, However, the respondents

over 44 years-of age were the most likely to have lived in

the same city over eight years while the respondents age

21 through 29 inclusive were the least likely to have lived

in the same city over eight years (Table 12. D.).

The respondents below age 30 preferred to listen to

Spanish-language radio stations; those from age 30-44 pre-

ferred both Spanish and English-language radio stations
=

while the respondents 44 years of age and older listened to

the Spanish-language-radio_stations (Table 12. E.).

The following cross-tabulations were performed without

the chi square test of significance. They are reported here

because it is felt that they will help in interpreting the

significant data. Older respondents over the age of 50 were

the least likely to own a radio (less than 93%) while-ail

other respondents had 97% to 100% radio ownership (Table 14.

A., Appendix D).. The oldest respondents over 44 years of age

listened to the radio more hours per day than the other re-

spondents, including the 16 to 20 year olds (Table 14. B.).

The respondents over the age of 30 listened to the radio pri-

marily during the 6:00 to 10:00 a.m. time period while those
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respondents from ages 21 to 24 listened most during the 7:00

to 12:00 a.m. time period and the 16 to 20 year olds listened

most from 3:00 p.m. to midnight (Table 14. C.).

Television set ownership was 97% for the total sample;

for the respondents from ages 30-44, it was 99%. Those re-

spondents 65 years of age and over were the least likely to
---

have a television of any kind (93%). All ages tended to

have black and white televisions slightly more often than

color sets except for those respondents 30-34 years old of

whom 54% had color sets and 45% had black and white sets.

The respondents over age 64 were the least likely to have a

color television (17%) (Table 12. F.). UHF ownership did

not cross-tabulate significantly with age (Table 7).

The responses pt-rtaining to iavorite programs, commun-

ity problems, ( ired-iprograms and desired news and informa-

tion were indicated by "yes" or "no" answers and were analyzed

independently; therefore they will be discussed individually

as follows.

All the favorite television programS cross-tabulated

significantly with age (Table 7). Spanish or Mexican pro-

grams, with a 31% response from the total sample;' increased

in preference as age increased. -The tabulations to these

and the following variables are found in Table 12. G., Appen-

dix C. The respondents 35 years of age and older preferred

these programs more than the under 30 respondents. Movies,



81

with a 25% response overall, decreased in preference as age

increased. The respondents under age 35 preferred them more

than the older respondents. Soap operas, a favorite of 40%

of all the respondents,_ increased in viewership as age in-

creased. The respondents age 35 and older mentioned them as

their favorite programs more often than the under age 35 re-

spondents. Detective programs, preferred by 22% of all re-

spondents, were mentioned as favorite programs more often by

the respondents under age 45, especially by the 25 to 29 age

group (35%). Musical variety programs, with a -21% overall

response, decreased as favorite programs as age increased,

except among the respondents age 30 to 34 (30%) who, along

with the=respondents age 16 to 20--(33Wand 21 to 24 (26%)

preferred musical varieties more than other age groups.

Comedy variety programs had a 19% preference in the total

sample. They were preferred most by the respondents under

age 35. Preference dropped steadily as age increased past

the age of 35. Situation comedies decreased in preference

as age increased. The respondents under age 25 preferred

them more than the remaining respondents. Drama programs

decreased in preference as age increased. The respondents

under age 35 preferred them more than the older= respondents.

Of the community problems cross-tabulated with age,

only education, lack of unity and communication and the re--

sponse "no problems" were significant. Employment,
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discrimination, and poverty were not significantly cross-

tabulated with age (Table 7). Education, as a problem of

the Spanish-speaking community, was mentioned more frequent-

ly by the respondents age 21 to 29, and only slightly by the

respondents age 50 and over. The respondents age 30 to 34

were the least likely to mention education as a problem (Ta-

ble 12. H.). Lack of unity and communication, mentioned by

6% of all the respondents, was most often mentioned by the

youngest respondents, age 16 to 20 (9%), and the respondents

age 30 to 34 (10%).. The responses "no problems" or "don't
=

Ancm," mentioned 'ry 38% of all respondents, were most fre-

quently given by older respondents over the age of 44.
=

Only two types of desired television programmlng were

significantly cross- tabulated -with age, Spanish_or Mexican

programs and comedy variety programs. Movies, educational

programs and music programs were not significant to age (Ta-

ble 7). Spanish or Mexican programs were most preferred by
= ==

the older respondents over the age of 50 (Table 12. I.).

They were least desired by the youngest respondents, ages

16 to 20. Comedy variety programs, desired by 8% of the

total sample, were most often mentioned by those respondents

ages 16 to 20 and 30 to 34. They were least preferred by

the older respondents over 44 years of age.

Generally speaking, the younger respondents preferred

movie-S,-detective programs, situation comedies and dramas,
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The older respondents preferred Spanish or Mexican programs

and soap operas. Musical variety programs and comedy vari-

ety programs were preferred by respondents ages 16 to 20 and

30 ta'34 (Table 12. G. and I.).

Desired types of news and information cross-tabulated

significantly with age for news in general, local news, and

drug information. National news, international news and po-

litical information were not significant to age (Table 7).

News in general, mentioned by 20% of all respondents, tended

to be mentioned by the respondents age 35 and over but not

by respondents under the age of 35 (Table 12. J.)-. Local

news and information, with a 22% response of the total sam-

ple, was mentioned most often by respondents ages 30 to 34

and 65 and over. The 16 to 20 year old respondents desired

local news least, while all other resi3ondents mentioned it

about as often as the total sample. Drug information was

mentioned by 6% of the total sample and was desired more by

the respondents ages 16 to 20 than by other respondents. It

was least desire" by the older respondents, age 44 and older.

The language preference for desired news and information

was significantly cross-tabulated with age (Table 7). Respon-

dents below age 35 preferred news and information in English;

the 35-44 year old respondents preferred them bilingually,

and respondents 45 years of age and over preferred it in

Spanish (Table 12. K.).
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Viewership of public broadcasting television during the

month prior to the interview, with a 25% viewership for the

total sample, was greatest for respondents ages 2L to 34 and

was least for the respondents 65 years old and over. Sesame

Street viewership on PBS during the same time period, with

a 4% overall response, was greatest for respondents between

the ages of 24 and 45, especially for the 30 to 34 age group.

Carrascolendas viewership was not significantly cross-tabu-

lated with age.



CHAPTER FIVE

INTERPRETATIONS

Mexican-Americans are a heterogenous group whose media

needs and preferences cannot be generalized into a few sim-

ple variables. There are probably more differences among

Mexican-Americans according to socio-economic status, lan-

guage preference and age than between- Mexican- Americans and

Anglo-Americans of the same socio-economic status and age.

Summary

The major differences in media habits and preferences

were found according to different socio-economic status lev-
-=

els (SES) -and the language used in the interview situation.

Age, ethnic reference label and sex were interrelated with

SES and language.-

San Antonio, the larger of= the two cities, with a pop-

ulation of 864,014 -is-approximately 50% Mexican-American

while Austin with a population of 295,516 is approximately

30 to 40% Mexican-American. 7 The 1599 respondents

from both surveys included persons of all ages; the mean age

7The estimate of percentages of Mexican-Americans was
not based on census data since Mexican-American population
information per city is not available at this time. The
total city populations are from 1970 United States Cenus,
General Social and Economic Characteristics, Texas.
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was 38.6 years old. All education levels were represented

in the sample, especially those grades below the high school

level; the education mean was 8.1 years of schooling.

Most of the respondents were women but the only respons-

es where sex made a statistically significant difference

dealt with the favorite types of television programming and

a few other variables scattered throughout the survey. Wo-

men mentioned as their favorite television programs " Spanish

or Mexican" programs and novelas (soap operas), whereas men

preferred movies and detective programs. Women responded

"don't know"-when asked about community problems and men=
=

mentioned education and lack of unity and communication. In-

ternational news and political information was preferred by

men and drug information by women.

Female respondents preferred the term "Mexicana" or

="Mexican," spoke Spanish during the interview and were more

likely to have lived in the same city more than eight years

compared to male respondents. Men tended to give a greater

variety of responses to most questions, and answered just as

frequently in Spanish as in English or bilingually. A great-

er percentage of men preferred the ethnic labels "Mexican-

American," "American" or "Chicano;" they-also had high per-

centages of responses for most of the media variables com-

pared to the female respondents who tended to mention only

one or two general respontes.
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Most respondents were housewives; there were also a

large number of students and service workers. The preferred

self-reference ethnic labels were "Mexicano" or "Mexican"

and "Mexican-American." The terms "American and "Chicano"

were mentioned to a much lesser extent but still more fre-

quently than other terms such as "Latin" and "Spanish" which

had been expected to have high percentages of response. The

language preferred during the interview was Spanish or bilin-

gual (including dialect variations such as Tex-Mex, Pocho,

etc.) -, and not English. The majority of the respondents had

-lived in the dame city over eight years and over half lived

in areas defined as barrios.

Differences in television and radio programming in each

city influenced the responses from subjects in each sample.

San Antonio had an ,.11 Spanish-language independent televi-

sion station televising from 4:00 p.m. to midnight on week-

days and from 2:00 p.m. to midnight on weekends. Austin-re

spondents did not have Spanish-language televisjc-1 program-
_

ming available unless they received the San Antonio station

through cable television. Only about one-third of the Aus-

tin sample had cable television.

Spanish-language radio programming was available in San

Antonio through three all Spanish-language AM radio stations,

broadcasting more than an estimated 300 hours per week. The

Spanish - language -radio programming available in Austin was
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broadcast daily on two local FM stations in the morning and

on three additional AM stations from surroundi '-g cities in

the afternoons. A total of approximately 38 hours of Span-

ish-language radio programming per week was available in

Austin.

Public radio is available only Austin and not in San

Antonio. Public television is broadcast to both cities, 75

miles apart, through one VHF channel with the transmitting

antenna located between the two cities. Programming origi-

-nates from studios located in each city but broadcast by

the same station using one setof call letters.

Another factor influencing the responses from the two

cities is the University of-Texas in Austin. Respondents

there were consich:rably more transient than those =in San An-

tonio, as was indicated by the large number of respondents

whose residence in Austin had been four years or less. There

were more students, college graduates, and post=gradaate stu-

dents in the Austin sample than in the San Antonio sample and

more of the Austin respondents preferred to speak English,

whereaS the San Antonio respondents preferred Spanish.

Ninety-one percent of all the respondents had radios;

Austin respondents had a much higher pergentage of radio own-

ership than the San Antonio respondents. They were also much
=

more likely to have an FM radio, which was to be expected

since the majority of their Spanish-language radio programming
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was on FM stations. Radio listenership was usually less

than four hours daily in Austin where the local Spanish radio

programs broadcast for four hours every morning, and it was

over four hours daily for half the respondents in San Anto-

nio where Spanish radio stations broadcast all day. Listen=

ership was greatest before 10:00 a.m. in both cities and re-

sponses to favorite types of music varied more among the San

Antonio respondents than among Austin respondents.

Television ownership was nearly universal at 97% and

UHF ownership was 84%; it was slightly higher in San Antoni

than in Austin. Cable television_oumership was 36% in Aus-

tin and was not available in San -Antonio . The public broad-

casting television station was viewed by 25% of all respon-
_

7

dents. It t-was seen more than twice as often in Austin than

San Antonio. San Antonio respondents mentioned more re -a

problems with the _public broadcasting channel than

the_Austin respondents. This is probably one factor for the

lower viewership in San Antonio. The favorite programs on

the Public Broadcasting Service channel, of those programs

listed as choices, were Sesame Street and Carrascolendas.

Overall,- television- viewership was slightly greater in

San Antonio, averaging 4.7 hours per day per respondent, than

in Austin where viewership averaged 3.9 hours per day per

respondent. Evenings and afternoons were the heaviest tele-

vision viewing times in both cities.
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For the total sample, the favorite types of programs

most often mentioned were novelas (soap operas), Spanish or

Mexican programs, movies and musical variety programs. The

most desired types of programs for future programming were

Spanish or Mexican programs, movies, musicals, soap operas

and educational programs differences in responses for male
=

and female respondents were noted earlier. It is- interest-

ing that public affairs programs and documentaries, educa-

tional programs, specials, children's programs and talk

shows were the least watched. The programs least desired

as future progrimmming-were news programs, cooking, nature,
=

crime-violence programs and cultural-programs. "Bilingual

programs" and "programs with Mexican-Americans" were not

frequently mentioned as desired programs by the respondents
=

interviewed in this study. When referring to desired types

of news and information the responses most frequently given

were "local news" and "news in general." The most frequent
=

response to the question concerning community problems was

"no response," followed by education, employment, lack of

unity and communication and discrimination.

The largest identifiable group of respondents was from

the lower socio-economic status levels; these respondents

preferred to speak Spanish, were 50 years of age or older

and were mostly female. They preferred the label ---_II iMexcano"-

or "Mexican" and had lived in the same city for-over eight
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years. They represented approximately a quarter to a third

of the total sample. Their favorite television programs were

Spanish or Mexican programs and novelas (soap operas) when

available. They desired more Spanish or Mexican programs

and general or local news broadcast in Spanish. Their most

frequent responses when asked about community problems were

Monit-_--know"--_or===

ref erre

er-e--==are=-z-nO=-=problems'.1"-=---:-These--responderit=

anis anguage radio stations and

elevision with

1:=0-e-c_orio resen

askec



group, high socio-economic status and younger age correlated

very closely in responses for= all variables. Cross-tabula-

tions for the language of the interview indicated that Eng-
,

lish and- bilingual speakers sometimes shared the same types

of responses particularly regarding those variables about

favorite types of television programs. Detective programs,

musical variety and comedy variety programs and situation

comedies were all favorites ingual and iEnglsh --speak

resen

econom

µxican-Amerc

-r-es ert. n ione

ommunit an oin xicano" es on en



the future. They desired local news and drug information,

bilingually. The respondents preferring the term "American"

had a Slight preference for detective programs and dramas

: as: their _favor-ite-television-_progratMing-. -They mentioned

= education as the -mo s t important_ Co Mmunity-iproblen,==--aid, d e-,

sired more comedy variety programs. Also, = they preferre

at-ional -news- -and'='information_ -The reSpondents

ekicani-Amer-icanzt-!t indicate

avorite rogramS1==musicai -varietyan- 1,cortte-

enera

v=lieWS tsSMS-_-_=are ---re4=iStio, -they



e the story plots, because of the sentiment and emotion
in the programs and because the programs are sad.
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at=i:programming-will-best serve= the needs -of a particular-

-;_ audience?"--_- Decisions in ==programming-for=-Mexican-American -=

u ienCos-s -du- --7rna- e== with -Ahe: understanding_ that -=,--a .va-r- :-__

rogrami-are = needed_
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Included here are samples= of the = questionnaires use

for the telephone survey and the field survey in Austin and

in San Antonio. The telephone survey questions are similar

for each city- except for differences a _few-
plying to each city individuall Eluc avorite radio

ation. The= same questions

majority ion ephone serve

repeated in the fie some questions were
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Austin, MarchApril-±7-2- 101
Telephone Study_

BUENAS TARDES (NOCHES), SOY (su nombre). .- ESTOY TRABAJAND
MEUN PROYECTO PARA LA TELEVISION, Y SI PERMITE UNOS MINUTOS DE SU

TIEMPO, LE QUISIERA RACER UNAS PREGUNTAS SOBRE RADIO Y TELEVISI6N.

la. -TIEITE-_RADIO1 -(DO -YOU--HAVE_A =RADIO?)
1 =----_--Yes -_-2 = No _XSi--no i-f=-M iga- con

_. Es=_IIE A14,__:_FM-,-_-_0 -AMBOS_?-- -(1S- IT AM, 114--i-ortscerg?)_--
-- -1 ---AM_ --, 2 ====_--TYM _-31=-_-=

---with_ Span



-_DO- YOU- LISTEN

a ton,i

VISION



CUALES SON SUS CINCO PROGRAMAS DE TELEVISION MAS FAVORITOS?
(WHAT ARE YOUR FIVE FAVORITE TELEVISION- PROGRAMS?)

io Of programs mentioned
.±Mex._ or Spanish

No. Movies
.=-Sciap_ Operas

No Detective
No. Children's

.- News-
Public- Affairs/Doc.

_ -Educational-

Musical_Variety
N_o --Comedy Variety--
No - sSit.-:Cotedy-
No- _Drama_ =--_-__

astern-- =

- SpecialsNo
--Other

SIDERA-

ersona o
Wietrimeri

tad=



11. QUE CLASE DE PROGRAMAS LE GUSTARIA VER EN LA TELEVISION?
(WHAT TYPE OF PROGRAMS WOULD YOU LIKE TO SEE ON TV?)

(100) -span/Mex
(101) Bilingual
(102)_ Movies

-(1 3) -_Soap _Operas
(104) Detect-1-e
_(105)_ Chi-;- ---;

(106) _Sport..
-_ (107)---izEk-pose Pr-oblems

(108)- -Edimational
(109)--Tallcv Panel
(110)_-_Clatutal _

(111):MtiSit
(-1-12).,-iComedy -Varietyi
(113)- B_Ituation- Comedy
(114 )7_ iDt-ama-
-(11)Age-stern=
t1 --z$PleciaIs

timeVibience

ws7_" vene r a I -_-,-

-N;zsTL=o_d-a =

ws= ati-ona___
n -6-iiid

104



13. -QUE TIPO-DE INFORMACION LE GUSTARIA VER-EN IA TELEVISION?
(WHAT TYPE OF INFORMATION-,WOULD- YOU LIKE TO SEE ON TV?)

(126)=-News-General

(127)-= News - Local=

(128)=News-National
(129)---News-International

(130-Spanidh _ 7

-(131)fLocal Govt.

-(13_tatei-Govt.
(133

(1341olitits_
(135)_ History _ _

ur=t-ii-tmuilityOrganitaticins

11 Sconomits -

Aftgdage instruction_

tigtittidtionaI

wr-i-ghts

(141) Scaools- education

(142) Drugs

ISig4=-66n-
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(156) 16a. HA VISTO EL PROGRAMA CARRASCOLENDAS EN CANAL 9? QUE OPINA DEL

PROGRAMA? (HAVE YOU SEEN CARRASCOLENDAS ON CHANNEL 9? WHAT DO
YOU THINK OF THIS PROGRAM?)

1 = S 2 = No 3 = No se (Siga con 16b)

(157) General:

(358) Language:

1 = like

1 = like

2 = dislike ; Why:

; 2 =- dislike ; Why -:

(159)- Information: 1 = like

-(1601--on:Agapito :__ 1 = -like-

(16I)Nd opinion__

Codes for_-±ail- 16 -opinion:

-'0=-doet-not watch
= -Ma-
= -dislike

= like:-and-fdislike-

-not- mentioned:

_; 2 =- dislike

3- 2- = dislike _- -=

; Why:

Why:

7 P



16e. HA VISTO EL PROGRAMA AUSTIN PRESENTA EN EL CANAL 7? QUE OPINA DEL
PROGRAMA: (HAVE YOU SEEN AUSTIN PRESENTA ON CHANNEL 7? WHAT DO
THINK OF THIS PROGRAM?)
1 = SI 2 = No 3 = No se (Siga con 16d)

(171-)_= General

(172) 1-11Ost:

(173)= language :

(174)-Music: =

(-175)Information:

(176)- =No opinion

; Why:

; 2 dislike ; Why:

; 2 = dislike

2 = dislike

PROGRAMA?-
THI



(187)- - 18. CUANTOS AIOS HA VIVID° EN AUSTIN? (HOW MANY YEARS HAVE YOU
LIVED IN AUSTIN?)

1 i--- menos de 1

2-= 1 -a 4

3 = 4 a- 8_

4 = mas de 8-



(193) 22. QUE ES SU EDAD? (HOW OLD ARE YOU?)
1 = 16 to 20
2= 21 to 24
3_= 25 to 29
4 = 30 to 34
5 = 35 to 44
6 == 45 to -49
7 = 50 to 64
8 i 65 and over

109



1 _(1)-_-

-4 (2 y

2 (3)v- BUENAS TARDES _(NOCHES)_,_ SOY -(su nombre) . ESTOY TRABAJANDO EN
co: UN- PROYECTO-PARA- LA TELEV-ISI6N-, Y S-I---ME PERMITE--UNOS MINUTOS-DE,SU

TIEMPO, LE QUISIPJAA HACER-I UNAS- PREGUNTAS SOBRE -RADIO-- Y- TELEVISION.-

San Antonio, March-April 72

Telephone Study

la. --IENE-_ RADIO? --(DO YOU HAVE-A- RADIO ?) =

1
=

_ 2 =- No no, siga=con 2)

lb. ES- DE :=AM, -FM, 0 _AMBOSZ: (IS IT Al?!, FM =OR BOTH?)

1 = AM_ =2 - =FM = 3--;= Ainb os

_rogr



(34) 4. CUANTAS HORAS AL DIA ESCUCHA LA RADIO?
(HOW MANY HOURS A DAY DO YOU L=ISTEN TO THE RADIO?)

1 = Menos -de 1
2 = 1 a 4

3 = 5 a 8
4 = Mas de 8

111

5. A QUE HORAS ESCUCHA LA RADIO? (AT WHAT HOURS DO YOU LISTEN TO
THE RADIO?)

(35) 6- = -- 10 AM
(36) 10AM - 3PM 1 = indicated(37) 3 - 7PM 2 = not indicated(38) 12PM
(39)= Otro:

-(40)

iRECE

-IBI

_E-TROUBL



9. CUALES SON -SUS CINCO PROGRAMAS -DE TELEVISION MAS FAVORITOS?
(WHAT ARE YOUR FIVE FAVORITE -TELEVISION PROGRAMS?)

(55): No_-_of programs- mentioned-
(56)- No =- _Mex. Or _Spanish' --

(57) NO--; -Movies
(5S) No-.- Soap operas

---(59)----No. -Detective
(60)_-__NO.- Children's
(61) --NO--Sports ,:
(64 N-6±. _Net./6:- --

(63)=_ NO----z:--Ptib-lid AffairalDoc.---
(64) -N6._-EdtiCational -

-(65)- =Mei; -Talk- -:
--___ -

(66) , -izMusica-In Variety:-
(67- )7- . :Comedy: Variat)i--

_,_ (68) it.- -Comedy = =

-s(69) =Drama
00- ea territ=
(71 )_ - =No ---ecials-:
(72) n-- --: --

112

JE- SID

, =

s_c flat=
T= ransportation

ewa,
icommuniCa
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11. QUE CLASE DE PROGRANAS LE GUSTARIA VER EN LA TELEVISION?

(WHAT TYPE OF PROGRAMS WOULD YOU LIKE TO SEE ON TV?)

_(100)==_Sp-Sh/Mex

(-01) = - Bilingual

-:(102)=MoVies_

-(103):=So-ap=Operas

(104)))0tective
(105)=Children =

(10-orts
-(107)-=Ekpose Problems-

-(10-)Educational
(109)= - Talk -;

(110 )==_Ctiltur&L

usic
-(1 , _Comedy_Vdriety---

X1 Situation Comedy

6srern_

sois
mer_Violence



13. QUE TIPO DE INFORMACION LE GUSTARIA VER EN LA TELEVISION?
(WHAT TYPE of INFORMATION WOULD YOU LIKE TO SEE ON TV?)

(126) Newa-General
(127) News-Local
(128) NeWS-National

-(129) NeW1-34International

(130) Spanish
(131) Locali=Govt.

(132) State -Govt.

___(133)

=(135) His_t_oty_ -_

(-136) tommunity Organizations-

(132)-

(13-8)-- Language = instruction

na_trinctiOnat

7education-

tr.-rat:cc-a-en=

eriodico



(156) 16a. HA VISTO EL PROGRAMA CARRASCOLENDAS EN-CANAL 9?: QUE OPINA DEL
PROGRAMAT= (HAVE, YOUSEEW=CARRASCOLENDAS- ON CHANNEL 9? =WHAT 110
YOU THINK OF THIS-PROGRAM?)

115 --

1 .--- S No 3 = o se

(157) General: 1 = like 2 = dislike

(158) Language: 1 = like 2 = dislike, WW::::

,

(159) Information: 1 = like 2 = dislike Why:

(160) Lion: apito: 1

(161) No o on: 1 = like

con 16b) :-

= -Why: --

2 4- Why:

Codes -for opininn
eanotiwatth

iKe -s



(170) 16c. HA VISTO EL PROGRAMA VOCES DEL SEMINARIO EN EL CANAL 41? QUE
OPINA DEL PROGRAMA? (HAVE YOU SEEN VOCES DEL SEMINARIO ON CHANNEL
41? WHAT DO YOU THINK OF THIS PROGRAM?)
1 = Si 2 = No 3 = No se (Siga con 16d)

(171) General: 1 = like ; 2 = dislike ; Why:

(172) Religious aspect: 1 = like ; 2 = dislike ; Why:

anguage: 1 = like 2 = dislike Why:

=--Iike

ke islike

FORMACI
IC- DEPE



(187)
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18. CUANTOS ANOS HA VIVL)O EN SAN AITONIO? (HOW I4ANY YEARS HAVE YOU
LIVED IN SAN ANTONIO?)

1 = nienos de 1

2=1a4
3=4a8
4 = inas de 8

(188) 19. QUE ES SU OCUPACI6? (WHAT IS YOUR OCCUPAIION?)
- (189)

= _Ol = housewife
IV)

(1

I

03 = student
04 = military
05 = service workers

(Ex. janitor, sanitation, police, fireman, gardeners)
06= clerical
O7=sai.es
O8= professional, managerial
09 = laborers -

10 agricultural
11 = craftsmen, fórérnen
12 = private household workers
13other

20. CUANTOS ANOS DE EDUCACION FORMAL HA C1J4PLIDO? (HOW MANY YEABb OF =

CHOOLING HAVE YOU HAD?)

1=4omenos
2=5 a8
3= 9 a 11
4 = high school grad
5 = some college
6 = two year college
7 = four year=college grad
8 post grad
9 = no formal education

L) 21. TENIENDO EPELLIDO ESPANOL, QUE SE CONSIDERA USTED?
a) HAVING A-SPANISH SURZAME, WHAT DO YOU CONSIDER YOURSELF?

(Pause, if no answer, read all)

01 Mexicano, Mexican 01= Latino, Latin
02 - Mexican-American 08 = Mexican-Indian
03 = Amer. of Hex. descent 09 Puerto Rican
04 = American 1C Tejano
05 = Chicano 11 = Mexicano-Tejano____
06 = Spanish, Rispano 12 = Otro

13 Latin American
14 = Cuban



1= 16 to 20
2 = 21 to 24
_3 = 25 to 29
4 = 30 to 34
5 = =35 to 44

6 = 45 to 49
7 7 50 to 64
8 = 65 and over

GRACIAS-;POR_ SU COOPERACION.



5 (1)

4 (2) BUENOS DIAS, SOY jsu nombre) , UN ESTUDIANTE DE LA UNIVERSIbAD.
1 (3) ESTOY TRABAJANDO Eh UN PROYECTO PARA IA TELEVISION Y SI ME PERMITE

(4) UNOS MINUTOS DE SU TIEMPO, LE- QUISIERA HALER UNAS PREGUNTAS SOBRE
(5) RADIO Y TELEVISION.
(6)

119

Austin Field Study
April-May 1972

TELETEMAS

I. CURL ES SU ESTACION DE RADIO FAVORITA?
(WHAT= IS= YOUR FAVORITE RADIO STATION?)_

(7)- -114O -tengo- _faikitita_

(8)_ -7-K _(=I370)=-

W (I490

indicated:
-indicated--
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3. QUE CLASE DE MUSICA LE GUSTA?
(WHAT TYPE OF MUSIC DO YOU LIKE?)

(34) Todas
(35) Ranchera
(36) Nortena
(37)- Boleros
(38) Cumbia
(39)- Rock
(40) Mexicana
(41) Corridos
(42) -Romantica antique
(43) moderna
-(44)'Rotaiit-ida -sentimental

= (45>- _--InatruMental

(46)-` _Mariachi _

(47) Oritemp_oraneo

-(48 )_ _-- ValSes-
Western

an

men co ,_,,espano

TIENE-TELEVISIO

1 = ihdiCated
2 not indicated
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(69) 5b. _T- -IENE TELEVISION DE CABLE? (DO YOU HAVE A TELEVISION CABLE?)
......

1 = Si 2 = No

(70) 5c. PUEDE RECIBIR LOS CANALES 42 Y 24? (DO YOU RECEIVE THE TV
STATIONS, 42 and 24?)
1 = Si 2 = No

. TIENE-DIFICULTAD RECIBIENDO AL- OVCANALEVDE- TELEVISION?
(DO YOU-HAVE, ANY--DIFFICULTY-_GETTING -ANY----CHANNELS_-10N-TV?)--

1-=- Si __-- -_ --- --- -- _2 = NO-- --

_CUALES NO---RECIBE BIEN? (WHICH GIVE YOU- TROUBLE?)

en cable)
e

Odin--
Aon

-ternoon- only

-ternoon _

oesntt wate.h-
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8. CUALES SON SUS PROGRAMAS DE TELEVISION MAS FAVORITOS?

(WHAT ARE YO FAVORITE TELEVISION PROGRAMS?)

(87) No. of programs mentioned
(88) No. Mex. or Spanish
(89) N. Movies
(90) No. Soap Operas

(91) No. Detective
(92) No. Childrenls

(93)- No. Sports
(94) No News

(95) No Public Af fairs/Doc.

(96) No. Educational
(97 )_ = No. Talk

(98 ) _ -_No. Musical Varie

(99) . Comedy Variety
(100) . t. Comedy
(10 Drama

es tern=
e_cials

Sham
ha



10. QUE TIPO DE INFORMACION LE GUSTARIA VER EN LA TELEVISION?
(WHAT TYPE OF INFORMATION WOULD YOU LIKE TO SEE ON TV?)

E lES_ FORMACION _





13a. (continued)

(178) CARRASCOLENDAS:
(179) Language:
(180) Content being tau t:

(181 usic and entertainment:

(182 aracters and puppets:

-(183 ) = roadcast time preference:
7:30am
1000am

= 12:00am
00pra

:00pm

-125

1 = like_ ; 2,= dis-like-

-1 = like _r; 2 =-dislike

-1 -= like - ; _2 = dislike

1 2.- l i ke _; 2 . dislike

1 = like ; 2 I. dis like

-1 = -like _;- 2 = -diS-like

r u

r

ue=
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(197)

8(19) - 14. VE LAS NOT ICIAS DE LA TARDE?

(DO YOU WATCH THE AFTERNOON NEWS? )

1 s* Si 2 is No (Siga= con 17)

-:(199 )-: 15. -S-LOCALES,OCALES -NACIONALES= 0 LAS- -_DOS ? -_,

AFTERN0014- =DO ==1 =1.1ATCH=THE=LOCAL---: ENS , ---NATIONAL --NEWS!,----_-

2 Ili-Nacionales 3 = Las dos

:TARDE? _

ERNOON=ITEWS? ) -
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(221) 19. ESCUCHA LAS NOTICIAS POR RADIO?

(DO YOU LISTEN TO THE NEWS ON THE RADIO?)
1 = Si- 2 = No (Siga con 21)

(222) 20. QUErTAN_=SEGUIDOr_LAS OYE? _

(HOW" OFTEN DQ--YOU--- HEAR THEM?)

1 =, Inas que =una vez al di-a
= 2 = una vez =al =dia

3 = ocasiona1mente

LEE

DRMAT-



23. QUE CONSIDERA USTED QUE SEAN LOS PROBLEMAS DE LA COMUNIDAD

DE HABLA ESPANOL?
(WHAT DO YOU THINK ARE THE PROBLEMS OF THE SPANISH-

SPEAKING COMMUNII'Y?)

:_(225) _APathy

(226) _- Drugs/alcohol
(227) Eloyment_
(228)__ -Education__

,(229) Discrimination

(230)- Transportation
-Streetd lights, sidewalks

(232) -Latk-of unitylcommunication_

-(233) --Housing_= ,
(234) Local Government

128

(236 Pollution
(237) Crime

Language
23 =--

240 Poverty
1á'iiGrówth

at o-ri

vërnitSer
crea
sona1Prob1e

!dfGovetñment

--'24. ==_TELEFON0?-= ELEPHONE?)



(254) -- 25. CUANTOS ANOS HA VIVIDO EN AUSTINT _

_(HOWMANY YEARS HAVE YOU LIVED IN--AUSTIO)

1 = manOs de 1
2 = 1-a 4
3 = 4 a 8-

4 = mas de 8

(255) 26. QUE ES __SU OCUPACION? WHAT -IS- YOURACCUPATION?)

(256)

129--

r4co
raduate

twat ent
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(258) 28. TENIENDO APELLIDO ESPAN01.,=-=QUE= SE-CONSIDERA US-T =ED?

--_ (259) (HAVING _A __SPANISH SURNAHE-,-_ WHAVD0- YOU-;CONSIDER=YOURSELF? )

-(I'ause,___iftna- answe-r--, -read = = all.)

01-= == Mexican, Maxi-taw- - -= =
02- = cant tai= i

-03- can-o . Descent
can =

G -cann --

06- _ -= Spanish Hi-sp-ano=_== _

-07- a -Latino-1=_La n--

=08_ -= Mexican-lndien__--
== =Puerto -- Rican --

e an-o___;-- _

e tann-Tei anon - ==
_ ttcr -----------j--



(266) Survey Day
(267)-

= 1 12 East Austin
2 - =a -South -Austin

=3 = Montopolis

131

NTS-:-_



San Antonio Field Study
April-May, 1972

TELETEMAS

5 (1)

4 (2) BUENOS-DIAS, SOY -(au-nombte)- ,_UN ESTUDIANTE DE LA
2 (3) UNIVERSIDADe ESTOY-2RABAJANDO EN UN PROYECTO-PARA LA

(4) TELEVISION Y.SI ME PERMITE-LINOS MINUTOS DE SU TIEMPO,
(5) LE QUISIERA HACER UNAS PREGUNTAS-SOBRE RADIO Y TELEVISION.
(6)

1. CUAL ES SU ESTACION DE RADIO FAVORITA?
(WHAT IS YOUR FAVORITE RADIO STATION?)

(7) No tengo fella-rite

00 KCOR (1350)
(9) _KUKA 0.250)
10) KEDA 1540)-

550

1KEEZ

1(

100.3)
KBUC-FM 100 )
Otro:

indicated _-

hotinditated

132



(34) Todas
(35) Ranchera
(36) Nortena
(37) Boleros

_---- (38) Cumbia
(39) Rock
(40) Mexicana-
(41) -Corridos
(42) Ronantica antique
(43)= -Romantica moderna

-(44) _Romantica sentimental
(45) Instrumental
(46) 14arlachi
(47) _Contemporaneo
(48) Valses,.......
(49) Am -Western
(50) :-Timgo
(51)__ _Tropical
(52) -iliarimbt,_-Veracruzent__
(53) --atida --

-(5=4) _FratiietidO,_iespatiold
(55) Latina
(56 o_=Soul

-= = (57)_ -:= Te'j ono_
,(58)_ =_Of-to-:

(59) -_-=NO S-6, no me interest-

ti= indicated --

2- -= not indicated =

3 = (00)- =Polka
4- = -(00)- COnjunto
5 ;- 1001: OrqueStO
6-=(0O) Trio

(60) -- 4. = TIENE- TELEVISION? (DO YOU=HAVE A TELEVISION?)
Si- = 3 = No (Saga con-7)--__-,

ES _DE COLORES? -(IS IT -IN -COLOR?)
1 = Color
2 = B A V--

5. QUE COLORES LE LLAMAN LA ATDICION CUANDO VE -LA TELEVISION?
(WHAT COLORS ATTRACT YOUR ATTENTION WHEN YOU WATCH TV?)

(61) Red (Rojo)
(62) Greet (Verde)
(63) Blue (Azul)
(64) Yellow (Amarillo)
(65) White (Blanco)

f (66) -Black (Negro)t (67)= Otro:
it (68)- No se

1 = indicated
2 = not ihdidated



0 (69)

(70) 5c. PUEDE RECIBIR EL CANAL 41, KWEX? (DO YOU RECEIVE
CHANNEL 41, KWEX?)

1 = 2 = No

=(71) 6. TIENE DIFICULTAD RECIBIENDO ALGUNOS CANALES DE
TELEVISION?
(DO YOU HAVE ANY DIFFICULTY GETTING ANY CHANNELS
ON TV?)

1 2 Sf 2 =_No

-CUALES NO RECIBEEIEN? (WHICH GIVE YOU TROUBLE?)

(72) KLRN Canal 9
(=73)-_ -wokr--Canat- 4

-TUNS:Canal- 5-
_: -(75) KSAT, =Canal- 12 , ____

77 -=(-76) -KWEX-Canal=41 1 =- indidatect --
--AY= VT) 2_ = ha-indicated =_

(78) 0 = no problems _or
_

-0 (79) _

_
_ no

7. CUANDO- VE- IA-TELEVISION? -(WHEN =D0- YOU -WATCH TV?)

(84),,Weekdays: = AM___ _; 2=-= Afternoon- ; 4 'Evening
7-7 (85) Sabaclo_f 1 _sk AM- -2--=_Afterno=on ;- -4 -EVe'ning--

(86) -Doming-of 1 AM ;-2 = -- Afternoon _; _4 = Eveniteg

Coding:

1. = AM only-
2 raj-Afternoon only-
3 -= AM Ivafternoon
4 it Evening -only
5 = Evetifig &-AM
6 = Evening- & afternoon
7 =
8 = Doesn't watch
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8. CUALES SON SUS PROGRAMAS DE TELEVISION MAS FAVORITOS?
(WHAT ARE YO FAVORITE TELEVISION PROGRAMS?)

(87) No. of programs mentioned
(88) No. Mex. or Spanish
(89) No. Movies
(90) No. Soap Operas
(91) No. Detective
(92) No. Childrenls
(93) No. Sports
(94) No News
(95) No. Public Affairs/Doc.
(96) No. Educational
(97) No. Talk
(98) No. Musical Variety
(99) No. Comedy Variety
(100) No. Sit. Comedy
(101) No. Drama
(102) No. Western
(103) No.= Specials

(104) No. Game Shows
(105) No. Other

an/Aex-

-01s

=opOperas

hildrién

=

tiSejral&W$-

'alk, Panel =

nitural- _-
Udic- r

ComedyVariety __=

777 ===-- Situation iConedy

rama-

stern-

et:als =
tie.Violende-

--=CR16Mit

661(1.4_
2k --NatUte/Outdocir

1 = mentioned
2 -= not mentioned

3-==tentioned Span/Hex
4 = does not-want
5 = don't khan



10. QUE TIPO DE INFORMACION LE GUSTARIA VER EN LA TELEVISION?
(WHAT TYPE OF INFORMATION WOULD YOU LIKE TO SEE-ON TV?)

(133) News-General
(134) News-Local
(135) News - National
(136) News-International
(137) Spanish
(138) Local Govt.

=(139) State, Govt.
(140) Fed. Govt.
(141) Politics
(142) History
(143) Camneanity Organizations
(144) Economics
(145) Language instruction
(146) Instructional
(147) Zaw-_-rights
(148) Sthools-Educatio-n
(149) ZrUgs

-- --(150) Sports _News-=
-(151 -sing,ChildreniTeenagers-

7-115
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mentioned;
mentioned_

n---ti-O-ne_dZS_Pan/Mex-=
-oes =not

let-IT:cow

1. EN QUE IDIOMA DEBERIA S ESTA INFORMACION?
(IN =WHAT LANGUAGE SHOULD THESE PROGRAMS BE PRESENTED?)

-Spanish-=
2
3_ Englith
4-a Otto--
5 = -14,16 se



(154) 12. HA VISTO EL CANAL 9, KLRN
(HAVE YOU WATCHED CHANNEL
1 = Si 2 = No

QUE PROGRAMS HA VISTO?

(155) Sesame Street
(156) Electric Company
(157) Mister Rogers
(158) Soul
(159) Black Journal
(160) Zoom
(161) Carrascolendas
(162) Periodico
(163) Other:

hasn=t-iseen 9
-= indicated-
= not indicated

, DURANTE EL MES PASADO?
9, KLRN, DURING THE LAST MONTH?)

3 = No se

(WHAT PROGRAMS HAVE YOU SEEN?)

Otros Programas:

137

_PROGRAMAS-41EKICANOSi-IN--LA-IBLEVISION?
WATC1F-TirE_LMEKICAN;PROGRAMSAN-fl-TV?):

2 == No r(Siga_-c-on 14)=

STA-_,
(WHAT-DO-1W:t

STA DE ESTOS PROGRAMAS?
UT THESE PROGRAMS?)

can Music:
medies:

es:
mmercials:
oadcast time:

1 = like = ,
-1 = *-1- _ _

_1 _= like- _ 2 = dis like
r* -1 ke, __ 2 =- diSlike 1 _

=_ like= .--;- -2

-like dislike
2 =-dttlike-

SAN- ANTONIO
a Tijerina:

an uage:
us c:
n ovation:

(1 roadcast time:

0 = does:--nOt =watch-
1- al
2 =
3 = both= and dislike-
4 = not-ttntiOned

= like ; 2 = dislike
1 =- -like -2- = diglike _

1 =_lik -- -.-, 2 = dis-li:-e
- I a like _ -;_ -= dislike

I. = Tike- & 2 =dislike
---1 =like = ditl-ike



(178) CARRASCOLENDAS:
(179) Language:
(180) Content being taught:
(181) Music and entertainment:
(182) Characters and puppets:
(183) Broadcast time preference:

1 = 7:30am
2 = 10:00am
3 = 12:00am
4 = 2:00pm
5 = 4:00pm
6 = 6:00pm
7 = 8:00pm

(184) Novelas

1 = like 2 = dislike
1 = like ; 2 = dislike
1 = like ; 2 = dislike
1 = like __ ; 2 = dislike
1 = like ; 2 = dislike
1 = like ; 2 = dislike

POR QUE LE_GUSTAN -LAS NOVELAS?
(WHY DO YOU LIKE-NOVELAST)

-pot; a -sentitiento_ emociow
_pot la_-=histOtia-

-_y_

;por-z-ilosr_lictore -
_ pot_-61_-_abbitrito=

-- :porquei -Sprit= roinanti-cas-
orque _zeon- itriste=:--_-= :-

_;porque -_son idramatidas --

'pnique -son= C0iiiiCASf _--1
- ,p orque reflej al_el-ite alas-row -de -a-a -vida

_portiti&_id-ent-iffito__,_difiti=---1-614--_-_perbOnaget ---

:-13Ortitt&-trAe --n=-1a=_-=meitiOttiv-1-=odatidadeS-7-conodidcis
72 otro
tt

i t -



14. VE LAS NOTICIAS DE 10, TARDE?
(DO YOU WATCH THE AFTERNOON NEWS?)

1 = Si 2 = No

EN LA TARDE, VE LAS NOTICIAS LOCALES, NACIONALES
0 LAS DOS ?_

(IN THE AFTERNOON, DO YOU WATCH THE LOCAL NEWS,
NATIONAL NEWS, OR BOTH?)

16. _EN QUE CANAL VE LAS NOTICIAS -DE LA TARDE?

(ON-WHAT-CHANNEL DO YOU-WATCH THE AFTERNOON NEWS?)



(221) 19. ESCUCHA LAS NOTICIAS POR RADIO?
(DO YOU LISTEN TO THE NEWS ON THE RADIO?)
1 = Si 2 = No (Siga con 21)

(222) 20. QUE TAN SEGUIDO LAS OYE?
(HOW OFTEN DO YOU HEAR THEM?)

1 = mas que una vez a1 -dia-

2 = una vez al dia
3 = ocaSionalroente

140

(223) 21. LEE EL PERIODICO DIARIAMENTE?
(DO YOU READ THE NEWSPAPER OFTEN?)

CUAL PERIODICO -LEE-? --(WHICH-NEWSPAPER DO YOU READ?)

1 = San Antonio -Light
_1-7.7-=-sSan-Antonia,E g-ress

ton o-
ews-4- =The

5-==_

6 =

-22. L-DEPEMDE-= _SU - INFORMACION_ Y =_ NOTICIAS?

WHICH --MOST --FOW-_-INFORMAT-ION- IND- NEWS?)

2--=

3-a7periodico
4 =_iotro_:

5- = no= se

6 = Veci-nos-,=

-famili-a o



2 . QUE CONSIDERA USTED QUE SEAN LOS PROBLEMAS DE LA COMUNIDAD
DE HABLA ESPANOL?
(WHAT DO YOU THINK ARE THE PROBLEMS OF THE SPANISH-
SPEAKING COMMUNITY?)

(225) Apathy
(226) -Drugs/alcohol
(227)- Employment
_(228) Education
(-229) Discrimination
(230)= Transpdrtation
(231) Streets, lights, sidewalks
(232) Lack of unity/communication
(233)---_ Housing =

(234):_ --Local Government
(235): Fatally Planning
(23617 ---Pollution
(23-71= --Crime
(238)== Language

:Taxes
(2401i--Poverty

o fast-ion- Growth

at -on ea.
v_ernment-=Se

66teati66;
ers onar :Pro10:ems,

Fed,_ Government
elite lititarity

-adic-

o Babe,- No- P_ rob.-
her-

141

=-
*-not = indicated

= =

= too-,many to mention _(on Other_ only)--

24. TIENE TELEFONO? (DO YOIJ -HAVE A TELEPHONE?)
1 == Si 2 -= NO -



(254) 25. CUANTOS ANOS HA VIVIDO EN SAN ANTONIO?
(HOW MANY YEARS HAVE YOU LIVED IN SAN ANTONIO?)

(255)

(256)

1 = menos de 1
2 = 1 a 4
3 = 4 a 8
4 = Inas de 8

26. -QUE ES SU OCUPACION? (WHAT IS YOUR OCCUPATION?)

01 = housewife
02 =- retired a
03 = student
04 = military-
05 = service-workers

(ex. janitor, -sanitation, police, firemen, gardeners)
06 = cIeridal
07 =-sales-_

=-Ona1,-_zm-atidgeftal--
09 -===-IaliOrers
10__= agricultural

=craftsmen,= foremen=-_
ifoUsehOld :Workers

13 =- other:
14 = ---10yed-__--- _

==semi cr tsmen--IBC)_=-

274- CUANTOS ANOS---D --EDUCACION-TORMAL- --_CUMPLID102

-(HOWMANY -YEARS- :OP=- SCHOOLING HAVE YOU -HAD?)

1- = 4_ o menos
2 = 5 A-8

= 3 *_9-_a 11
= !school -gradUate

5 =
6 = two- =year college
7-==s- -four -Year college graduate
8z-ai post _graduate
9-= no fo,=Mal edUcation

142

11111.4.111m



28. QUE ES SU APELLIDO?
(258) TENIENDO APELLIDO ESPANOL, QUE SE CONE .2)ERA USTED?

(259) (HAVING A SPANISH SURNAME, WHAT DO YOU CONSIDER YOURSELF?)

(260)

(Pause, if no answer, read all.)
01 = Mexicano, Mexican
02 = Mexican-American
03 = American of Mex. Descent
04 = American
05 = Chicano
06 = Spanish, Hispano
07 = Latino; Latin
08 = Mexican-Indian
09 = Puerto Rican
10 = Tejano
11 = Mexicano-Tejano
12 = Otro

QUE ES SU EDAD? (HOW OLD ARE =YOU?)

143

1 16- 20--

2- =- _-21- to 24

_3- =_ 25: to-- 29

4 =-

5-7=i 35 to 44

6 = -45 to 49

_7 -= 50 to 64

= 65 midi over-

GRACIAS -PVOSU COOPERACION-

(261) Sex: 1 = =Male 2 =Female

(262) _ Language: 1 = Spanish
a

(263) Day: 1 = limes
2 = martes
3 = miercoles
4 = jueves
5 rs viernes=
6 = sabado
7 = doming,'

7 (264)
z

Interviewer:
(265)(265)

2=
3=
4=
5=
6=
7=
8=

2- xi= Bilingual 3 = English

=



1 =-
2 =
3=

= 4=
S=
6- =
7 =
8 =-

-9, =
EY =-
11 =
12-_ =

-13_, -=



---

k P-1) E N- D I X B

PREQUENCY----TABULATIONS-TOR :QUESTIONS --

-ASKED IN= THE ---TELEPHONE -SURVEY --AND 'THE:

-FIELD-SURVEY-=IW-AUSTIW=AND 'SAN -ANTONIO i TEXAS
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Tables 1 through 6 are the frequency tabulations for

each question asked in both surveys in both cities. Tab-

ulations are reported for each city individually in each

survey. Where applicable, tabulations are reported for

the telephone survey and the field survey individually,

for Austin respondents from both surveys, for San Anto-

nio respondents from both surveys and the total count

for responses from both surveys in both cities. Those

questions or items indicated by an asterisk were asked

only in one of the two surveys.

All figures except means are in percentages of the

number of respondents shown-as the "N" for that survey in

that city. All percentages were rounded off-to the, near.=

est whole number=,= therefore,- totals sometimes equal one

-percent,over-or-7zunder-ohtiridted--per-dent-.- hn -thOSe ques-

tions where more than ==one= choice =was available, the re-
.

sponses total =more than one hundred percent.

Chapter 3, Basic Tabulation Results, explains the sta-

tistics reported in this appendix.
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TABLE 5--continued

The following questions in this table were asked only in the
telephone survey or only in the field survey.

Telephone Survey
San

Austin Antonio Both
N=352 =N =739 N=1091

'E. Language preference for the desired-
telev

S
i
p
s

a
io
n

n
isphrogramming. 41% 2 -5% 30%

Bilingual (Tex-Mex, barrio, etc.) 33 35 35
EngliSh 20 27 25
Other_ <1 -- <3.
Don't know, doesn't matter, 6 3 4

F. Viewership of Mexican rograms on Field Surve. -e s
xic

6
1 =

a 119 11
-2 2 2-
1 2 1

NO_vela--s_ _ts-aap_r-Operas)-1_-_-liked- or disliked-.
---- --Like -- -- 65%

Dislike -' ' 9
No----#eSptiri-Se- Or doesn'=t _watch- z __ 26

55 60
6 8

39 32



TABLE 5--continued

I. Why do you like novelas?
Sentiment and emotion
For the story
For the actors
Program mood
Because they are romantic
Because they are sad
Because they are dramatic
Because they are funny
Because -they are realistic!
I with the_-,Characters

161

Field Survey
San

Austin Antonio Both
N=248 N=260 N=508

10% 5% 7%
13 7 10
5 6 5

2= 4

2 1_ 2

7 6 6_ --

2 3 3

<1 <1 <-1

11 15 11-
<1 3 2_

co ni 2 2

17 19
30 29
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The following questions in this table were asked only in the
field survey.

Field Survey
San

Austin Antonio Both
N=248 N=260 N=508

Radio news listenership.
Listens to -radio news
Doesn't listen

Frequency of radio news listenership.
Listens once a-day 15%
Listens occasionally 23
Ldstens more than once a day 45

__newspaper-
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TABLE 7

Probability of Chi Squares of Relationships
Between Socio-Economic Status, Ethnic Label, Sex,

Age, Language of Interview and
Selected Media Questions

Media Variables

Socio-economic status.

-
SeX-. .01=

Soap eras

Detective

usical v--ariety

Come y varie

Situation comedy

*NS means not si nificant.



Problems of the Mexican
community:

Employment NS

Education .01

Discrimination .05 NS

Unity/communication .01 .01

Drugs

angua e reference
esired = information = .0



Media Variables

170

TABLE 7--continued

Demographic Variables

SES Lang. Ethnicity Sex Age

PBS television viewership
during the month prior to
the interview. .01 . 1 NS =.10- .01

-PBS program viewership dux
_ _ ing the month prior to the

interview: _

Sesame Street

Carrasco-iendas

.05 .05 NS



TABLE 8

Cross-Tabulations Showing a Statistically
Significant Relationship Between

Socio-Economic Status and
Selected Media Questions

A. Ethnic label.
chi sq.-39 Mexican
9 f xiáznErican

SES
(Higher)

Total Q1 Q2 Q3

171

24% 25%
N=I3-2-2-

43% 21 36 52
40 51 48 33--

2<.01 icano 6 14 5- 4- 3

erican 11 12 11 10 16

S kes nden 1
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TABLE 8--continued

G. TeleviSion__ ownership.
-chi_ -sg =46- color---zr

_ -No==,color_ -TV

-No- -TV-_- _

SES
(Higher) (Lower)

Total Ql= Q2- Q3 Q4
24% 25% 17% 34%

N=1599
41 %= 46 51 35 32
56 51 48 61 64
3 3 1 =4 4

N=1599

1-2- -=

91 86-

9 15

tuai
&tie



rammi

exicari



TABLE 8--continued

L. Desired news and informa-
tion cont.
chi sq.=10 Politics
3 d,f1.-

174

SES
(Higher) (Lower)

Total Ql Q2 Q3 Q4-

24% 25% 17% 34%

N=1599
5% 7% 6% 6% 3%

N=1599
chi sq.=9 Drugs 6 8 8- 4

3 d.f.

--_efetr e,==
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TABLE 9

Cross-Tabulations Showing A Statistically
Significant Relationship Between Language

and Selected Media Questions

Total

LANGUAGE

Spanish Bilingual English
38% 33% 29%

A. Socio-economic status. N=1599
chi sq.=413 (higher) 1.00 24% 8 24 46
6 d.f. 2.00 25 14 33 30
2. <. 3.00

(lover) 4.00
17
34

19
59

18
25

14
10

B. Ethnic label. *1322_
chi sq.=248 exican- if4311: 32 20
6 d.f. Mex/Arner.

< 1 Chicano
40' -_22

-21
50_

8-

53
11

American -'11=- -8- 11- 15

C. Sex of
chi sq.
2 d.f.

re'spondent. N=1599:
M41.-0 = _311_ 2-7
=Female- 69- 71-

< . 05

D. Age of -reSpondent. N= 1=598_
chi sq. =522 _ageS 16720- -14%=
14 d.f. 21-24 II

2-
4

15
12

. 01 _11- 6 12
10 5 16

35-4-4 -16 17 20
45-49 10 15 9
50=64, 19 30 15
65 and up 9 20- 3

E. Years residing in the
same city. N=1597
chi sq. =22 -less than-8 yrs. 14% 11 12
2 d.f. More than 8 yrs. 86
p<.01

89 89

F. Favorite type of radio
stations. = N=1407
chi sq.=59 Spanish sta. 374 63 30
4 d.f. Span/Fzig. sta. 29 30 38
<.01 English sta. 34 7 32

35
65

29
20
18
t 9-

11
5
8

<1

20
80

12
17
71



Spanish Bilingual English

Television
chi sq. =59
4 d. f
E<.01

ownership;
Color TV
No color
No

UHF ownership.
chi sq.=5 Yes
2 d. f . No
2<.10

N=1599
chi= s_q. =50 Detective 22
2 d . f .

2.<. 01

N =1599

chi sq.=53 Musical
2 d. f. variety
2 <.01



Spanish Bilingual English

K. Desired TV
chi sq.=74
2 d.f.
g< . 01

chi sq.=6
2 d.f.
2<.10

L. Desired
tion.
chi sq.=18
2 d.f.
g< . 01

chi sq.=8
2 d.f.
g< . 05

chi sq.=22
2 d.f.
p<.01

No -problems

-preigraMMings___-N=1599
_--SpaniSh/ 22%

Mexican=

Education

news and informa-
-N=1599

News, general 20%



TABLE 9 --continued

M. Preferred language of the
desired news and informa-
tion. N=1519

LANGUAGE

178

Total Spanish Bilingual English
38% 33% 29%

chi sq.=459 Spanish 30% 59 16 7
4 d.f. Bilingual 37= 28 48 35
2.< . 01 English 33 13 36 58

N. Public television viewer-
ship during the month prior
to the interview. N=1599
11 i Is =18 Watc 25%

Didn a 76

0. ,rograms-seen,=_on

28 29
73-

television= during e
month prior to the in-
erview. N=1599

sq.=8 Sesame Street 4% 3 6



Cross-Tabulations Showing A Statistically
Significant Relationship Between

Ethnic Label and Selected Media Questions

Total -Mex. Mex-Am. Chicmmo--Amer,"

A. Socio-economic
chi sq.=139 Higher-1.00
9 d.f. 2.00

. 01 3.00
Loser- 4.00

111: Language of interview.
chi sq.=248 Spanish
6 d.f. Bilingual

2.<"1 English

E. Favorite type of radio
stations.
chi sq.=119 Spanish sta.
6 d.f. SPan/Eng sta.
2.<.01 English sta.

,F. Television ownership. N=1322
chi sq.=14 Color TV 4 -1% 36

6 d.f. No color TV 56 61
2.<.01 No TV
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TABLE 10--continued

ETHNIC LABEL

G. Favorite TV programs:
chi sq.=74 Spanish/
3 d.f. Mexican
p<.01

chi sq.=29
3 d.f.
2.<-. 01

chi =4 9
3

Movies

Total= Mex. Mex Am.- Chicano Amer.

N=1322
32%

43%

43

40%

25

6%

6

11%

25

N=1322
25 18 31

N=1322
_Soap operas 40 50

37= 24

18

-N*1322-
DeteetiVe

chi sq.=21
3 d.f.
2.< .01

chi sq.=-19
3 d.f.
2. <.01

Musical
variety

Cot404y-
variety

=1322_
_1'!1= -17 17

-N=1322
19- 13

N=1322
Situation 18 13
comedy

chi sq.=31 Drama
3 d.f.
E.<.01

H. Problems of the Spanish
speaking community:
chi sq.=8 Education-
3 d.f.
2.<.05

chi sq.-19 No problem
3 d.f.
2<.01

N=132-2
ZO 13= = 24

20

=23 20

2-7 27

N=1322
12% 13 17 15

N=1322
38 42 38, 18 35



TABLE 10--continued

ETHNIC LABEL

181

Total Mex. Mex-Am. Chicano Amer.
43% 40% 6% 11%

I. Desired TV programming: N=1322
chi sq.=25 Spanish/ 23% 28 18 30 15
3 d.f. Mexican
2<. 01

N=1322
chi sq.=9 Education 8 7 = 8 13
3 d. -f.
p<.05

N=1322
chi sq.=8 Comedy 8 7 9 6 14

var=iet

-N=1322_
local 0- 29 -18

-N=132-2:
chi --sq-i=7 7

N=132-2:-
schi sq.,=2 -Drugs 6 3 8- _13
3 d.if.-

K. Preferred language of the
news- and information. N=1250
chi sq.=150 Spanish _ 32% 50 18 _ 22 17 _-
6 Bilingual 37 30 42 44 37
2.< . 01 English 31 20 40 34 46



TABLE 11

Cross-Tabulations Showing A Statistically
Significant Relationship Between Sex

and Selected Media Questions

Male Female

N=1599
24% 36

_ 2-5 26
17- =a

F. Television
chi sq.=7.
2= d.f.

ownership.
_-C616±7TV
NG--color TV-
No TV-_

G. Favorite TV programs:
-chi sq.=28-Spanish/Mexican
1 d.f.
2<.01

chi sq.=5
1 d.f.
2<.05

34

-N=1599
41%

N=1599
_31%
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TABLE 11--continued

G. Favorite TV programs cont.
chi sq.=122 Soap operas
1 d.f.E.01-
chi- sq. =8= Detective
1 d. -f.

p <. Q1-

SEX

Total Male- Female
31% 69 % --

N =1599-

40 %_ 20 49

N=1599
22 27 20

ro ems of the Spanish speaking
mmuni

uca

-problems 38_- 31

N=1599
chi sq. =3 Drugs 6
1 d.f.
2<.10

J. Preferred language of desired
news and information. N=1599
chi sq. z--6 Spanish -30% 26 32
2 d. f . Bilingual = 37 37 36
a.10 English 33- 37 = 32



K. Public television viewership dur-
_ inq the month prior to the inter-

view; N=1599
chi sq.=11 Watched 25%
1 d.f. Didn't watch 76
2..01
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SELECTED NON-SIGNIFICANT RELATIONSHIPS

BETWEEN LANGUAGE AND AGE AND SELECTED MEDIA

QUESTIONS IN THE TELEPHONE AND FIELD SURVEYS
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than 1 hour
4 hours
8 hour
than 8 hours

At what time of day do
6-10 a.m.
10 a.m. to 3 p.m.
3-7 p.m.

Hours/day of teleViSion viewership
Less than ittibUrs 89%
More than =Jolirs 11 12

Weekday TV viewership by time
than oneE0hOU* allowed).

orranq 25
Afternoons 2

Evenimo
Doesn't watch TV



ay TV viewers
(mor--e than one choice=

morning s
Afternoons
Evenings
Doesn't watch
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azanAterican populatTonco

lected multiple demographic features-i=

the examination of a var1ety,of communication

aliciits and attitudes in Mexican-American populations in

Austin and San Antonio, Texas, Valenzuela (1973) found

number of relationships in cross- tabulations between demo-

graphic features and communication variables. Although

these findings could be usefully interpreted in terms of

two variables at a time--that one demographic variable

and one communication variable--there was the question

whether they might be more gem,rally interpreted

of multiple combinations of denographic variables in the

prediction of communication haoits and attitudes. Accord-

ingly, the present project involved reducing the Valenzuela

survey data into a series of .nina:y categories that lent

themselves to interpretation in lultiple regression equa-

tions.

Variables Used as Predictors

Demographic variables. The independent, or demographic,

variables in the research included:



Whether the _survey was conducted in (1)1 Austin, ------

2. Whether the- survey had been conducted by (-1)==te1e-

_xespondent as cat-

thilated=f tOIri=-a- weighted- combination of educ-a-tion_

4. =Age was entered -a-s a- two di±tcontinuous ---var=i-aMTe;

t represented the median of categories in the

Va] enzuela study

5. Whether the person called himself Mexican (0) or -

not (1).

6. Whether the person called himself Mexican-American

(0) or not (1)

1-These digits were the binary quantifications used in
the calculations. Differences in these dgits
present variables reflect the coding schehegtffglA104atent
study.



Whether_the preferred language of the interview -

predicted communication variables,

televisidit

accessibITIon=

answer



_

Preferred programmlh

what kind of program they would like to have produced

television. Again, they could choose more than one type

of program. These responses were coded into categories

Numeric designations er frol7amon UAtert -
variables because of original todin4MinGth-_
So long as a binary - distinction is maintwi7c
valve of the digit is of no consequende



Respondents were asked which they

n which language they preferred to re-



s was entered into' the analysit

38. Whether the favorite radio broadcasting stations

were Spanish or combinations of Spanish and Eng-

lish, or else only English.

Public station use. Respondents were asked whether

they istened to the local public radio station and the pub,

lic television. station ((1) yes, (2) no).

tenership was analyzed although it is not av

Antonio. These variables were as follows.

39. Do you listen to KUT -FM's

40. Do you watch KLRN -TV's

Children's programs. Among questions o

gramming asked of the respondents were those

program for Mexican- Amer.-can children called Carrascolendas.

Respondents were asked whether they saw the programs (1) or



Because'

eSauthwest kifown as Tele

view procedures for the study may be found in detain=

Valenzuela study, a general summary will suffice here. The=
--

study involved selecting random samples of respondents in

Austin and San Antonio, Texas. For telephone interviews the

random selection was from the telephone directory for each_---- =--

city and for field interviews, it was by random selection --_

of residences within blocks in areas of high concentration

of Mexican-Americans in each of the cities. The telephone -=

survey eventually involved 352 interviews in Austin and 739-

in San Antonio. The field study resulted in 248 respondenta=

was conducted by persons who were bilingual, and who

been trained for the project. Most of the questions



presents a summary of these intercorrelations. The main

pattern of interest to us here (see asterisks in Table 3) =

prior to the7regr-e=ssitih-quatitOSEWeifidtetptetat

along a number of useful dimensions. TherStAlitetpket4F---

tions were to determine relationships which-wetndated-

mong the independent or demographic variables Table 3=-----

,
ivas the cluster interrelationship among variables of socro -=

economic status, age, the language preferred in the inter=--
-__

view, and, to some extent, what the person preferred to=1:11-

called. Age could be considered a variable that was more--

or less a hub of these interrelationships. The older thai-

individual, the lower his social status tended to be, the_

more he would tend to call himself Mexican, and tie more

he preferred to speak Spanish and not English.

==- Intercorrelations were, of course, calculated along aid

variables, which included the relations of interest to uSW__

those between the demographic and communication variableSvT

These are summarized in Table 4. Because the interpretation-

of this table is largely redundant with the resultitamthe===



entered into each equation as an array of predictor
.

_-ables, then an equation was calculated for each of the com-

munication variables to be predicted. The calculation of

_

equations followed the stepwise procedure, where one vari-

able at a time is added to an equation according to the

amount it will contribute to the magnitude of the multiple T- --=

correlation coefficient (R). Several criteria were adopted

for interpreting the equations. First, an equation was not

_-
interpreted if incorporating its most salient predictor vati-,

able, the multiple R, was not greater than .08, which is

roughly the magnitude needed for statistical significance_- _

at the 2 < .01 level. If, on the other hand, an equation =-

qualified for interpretation on these grounds, subsequent_

equations in the stepwise routine were examined as each

variable dd d. It b 'ly decided h if

addition of a variable did not add more than .02 to the

determination coefficient (R2), then the last equation that -=-1-- ,-

had such an addition due to a predictor variable would be =-

interpreted as the optimal equation. Although this was an
=



tiple correlation coefficient (R), the coefficte

tiple determination or percentage of variance pr

(R ) , the slope coefficient of the equation (

equation, and their respectime-_ and

well as their contributfft to the pre

It may be

questions in this category were whet

a color TV and whether he had a UHF

The optimal equation predictiti7_0wnership of color

was based on the degree to which an interview was not c

ducted in Spanish. Put another way, persons preferring

Spanish tended not



Favorite programs mentioned (Table 5i=larnes 15 22). '

Variables in this category were the respondents' answers to

L-= the interviewer's request to mention their favorite televi -

sion programs. These responses were classified into cate-

gories, then quantified according to whether a category was-iL__

mentioned or not Equations were c1culated to predict eacit- -- --

category

The first category, whether the respondent mentioned

any Spanish programs, was quite predictable based upon know,-,-

ing that the interview was in Spanish, that it had taken

place in San Antonio, and that it was from an older respon- -

dent. Each of these predictors contributed roughly equally

to the equation.

Whether the respondent listed movies among his favorite---

programs was somewhat predictable upon the basis of age. The

younger the person, the greater the likelihood that he would

=



MentiOning favorite programs in the categoties

dictable upon the basis of the respondent's age.

younger the respondent, the more likely the chap

would mention programs in these three categories

sical variety or situation comedy was slightly predictable

upon the basis of whether the person desired to be inter

viewed in Spanish. Here the relationship was that the more

the interview was in Spanish, the more a person might not7

Preferred programming (Table 5, lines 23,27).

survey asked the respondent what type

the individual categories would be mentione .

Only one such category was somewhat predictable, and

this was whether a respondent would want Mexican programs.

Here the best predictor variables were the degree to which



dictable beyond a chance level.

Also, there was a slight, but probably negligible,

dictor of desire for programs of the musical comedy type.-

Younger persons tended to mention these types of programs

Desiring detective shows was not predictable.

News preferences (Table 5, lines 28-31). Some

preferred information were slightly predictable.



referred sources of information

Depending upon the newspaper, the source

was slightly predictable in that respondents in Austin tended

Similarly, respondente Utb were interviewed

phone survey tended to mentioned television as a

Preferring radio as a source of information

predictable upon the basis of having the interview

lend itself to useful interpretation

Language preference of information (Table 5 -, lines 35

38). Broadcast language preferences were among the most

redictabie of the communication variables found in this

study. As might be expected, the best predictor was the

preferred language of the interview

Preferring to have information broadcast in Spanish w

relatively predictable upon the basis of an individual's

being interviewed in Spanish and coming from San Antonio.

Preferring information bilingually was predicted from bein



was predictable upon not being interviewee

-Thoep ere_ d v ded AJItOECategOriesA4herer

-or -b-oth languages wer-e7used by astatiom-or-whGre EngliSh

used,--Being interviewddaimFZbglish was a salient==

negative predictor of listing- favote stations that

Spanish or Spanish combined with English. Also, the

ublic station use (Table 5, lines 39-42). Whether re-

spondents listened to public broadcasting available on radio

via KUT-FM or television via KLRN-TV was somewhat predictable,

outlets was slightly greater

Sesame Street was not predictable. But whether Carrascolen-

das was watched was slightly predictable, based upon the

city of the survey. Austin respondents had a slightly great-

er tendency to report viewing of Carrascolendas.



for particular types of individuals within the-Mexican-Amer

n the whole, the results did not indicate any major

advantage to casting correlations between demographic and

communication variables in this study into multiple predic-

prediction equation had over four major variables, and mos

had only one or two. In other words, the equations were

much of an improvement over the original cross-tabulations

Gn the other hand, the results did point somewhat to

generalization which represents a functional view of prac-

tices and preferences which were tied char-

acteristics. Spanish language usage in the interviews pre

dicted quite well language preferences for broadcasting,

attendance to Spanish language or bilingual stations, and

some preferences for Mexican programming. As noted in



one were programming for the Mexican- Amer_c °n

Spanish language and the associated varia

status would most differentiate among program

However, the desired language of the programs

is also an important variable to consider.



cio-economic staff



no =958

no=1247-

no =1258

no= 1300

no=1309

no= 1255

no =1377-

no= 1417

no=1465

no=128r



efer information Bilingually 1042

Prefer information iri English no=1091

Yes=391, no=1208

Watch Carrascaendas
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ependen ar a e

Hai .color=

.-Has UEFt

Favorite prOgrus4;7Spanish

Movies

Depend on newspaper for
informat i

Depend on radio

Depend on television

Prefer info. in Spanish

Prefer info. bilingually

Prefer info. in English
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